






























The IHCL recently unveiled a new visual brand identity for TajSATS. 
TajSATS works with over 40 domestic and international airlines, 
serving over 65,000 meals a day. The launch of the new identity is a 

part of the ongoing evolution of TajSATS.
Puneet Chhatwal, MD & CEO, IHCL, and Chairman, TajSATS, said, 

“TajSATS is an integral part of the IHCL ecosystem. It is currently the 
market leader in airline catering and we look forward to strengthening this 
further by unlocking its potential in non-aviation businesses as well. The 
new identity is a bold re-imagination of brand TajSATS and presents the 
company as modern and progressive.” The new logo brings together the 
best of Taj and SATS, with an agile and innovative design that resonates 
across generations. Carefully balancing tradition and modernity, it tells 
the story of the company’s past and signals the vision for the future. 
The logo is set against the backdrop of a bold new visual identity that is 
inspired by the art of plating and the culinary arts. The branding embodies 
an organization that is reinventing itself with an unwavering commitment 
to continuously raise standards.

AviAtion

renovation of runway at tirupati airport

easeMytrip: easing your Journeys to MuMbai

Japan Airlines (JAL) and Vistara recently entered a codeshare 
partnership that will open up more routes between India and 
Tokyo than ever before. With the signing of this agreement, Vistara 

becomes the only codeshare partner for JAL in India. As part of the 
agreement, JAL will add its ‘JL’ designator code to approximately 32 
Vistara-operated flights each day across India covering seven Indian 
cities, namely, Mumbai, Kolkata, Chennai, Bengaluru, Hyderabad, 
Ahmedabad and Pune. 

Commenting on this key partnership, Sanjiv Kapoor, Vistara’s 
Chief Strategy & Commercial Officer, said, “We’re delighted to further 
strengthen our partnership with Japan Airlines with this codeshare 
agreement, which is a step that underlines our commitment of 
partnering with some of the leading airlines in the world and of putting 
Vistara on the global map. The codeshare flights will offer convenient 
connections to and from a daily flight that JAL already operates to Delhi 
directly from Narita Airport in Tokyo. JAL and Vistara flights operate from 
the same terminal at Delhi (T3), making connections at the airport even 
more convenient and seamless. JAL customers travelling on Vistara will 
enjoy complimentary meals and will be able to choose between three 
different cabins, including India’s only Premium Economy class.

EaseMyTrip has come up with a solution for passengers travelling 
to Mumbai this March. For coming few days, flying to and 
from Mumbai Airport is going to be difficult for the travellers. 

Mumbai Airport will see no flight movements on Tuesday, Thursday 
and Friday between 11 AM and 5 PM till 31st March, 2019 due to the 
ongoing construction work. This has resulted in a sharp increase in 
airfares by over 20 to 30% during the period as lesser flights would 
be operational.

To ease out the customers’ problems, EaseMyTrip is offering a 
free bus ticket to Mumbai from the nearby airports. So if a customer is 
planning to visit Mumbai, the company is recommending them to take 
a flight to the nearby airports like Pune, Nashik, Nagpur or Nanded for 
travelling to Mumbai.  If a customer books flight ticket to Mumbai from 
EaseMyTrip, the travel agency is offering a free bus ticket to Mumbai to 
make their journey simpler.

Japan airlines and vistara enter Codeshare 
partnership 

Recently, the foundation stone for extension and strengthening 
of existing runway at Tirupati Airport in Andhra Pradesh was laid 
by the Hon’ble Vice President of India, M. Venkaiah Naidu. The 

ceremony took place in the august presence of Jayant Sinha, Union 
Minister of State for Civil Aviation amidst other esteemed dignitaries. 

The existing runway of 2286m. will now be extended to 33810m, 
after which it will be suitable to accommodate wide-bodied aircraft. 
The work for Extension of Runway, Strengthening of Existing Apron, 
Expansion and Strengthening of Existing Isolation Bay for wide-bodied 
aircraft, pavement against Blast Erosion & Provision of Runway End 
Safety Area (RESA) will be carried out at the total cost of 177.10 crore.

While addressing the public gathering during the ceremony, 
Hon’ble Vice President said, “The Aviation Sector is playing an important 
role in promoting connectivity and creating jobs. Apart from playing 
key role in economic development, Aviation Sector also facilitates 
nation’s integration into the global economy”. 

ihCl unveils a new brand identity for taJsats
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F
or Binod Chaudhary, Chairman of 
CG Corp, a multinational business 
conglomerate headquartered 
in Nepal, touching lives of 
people is ingrained in the DNA 

of his business. Whether it is helping the 
earthquake victims of the country rebuild 
their broken lives or promoting spiritual 
welfare in the country, the CG Corp has 
always been at the forefront of doing 
business with a deep sense of social 
and ethical awareness. Today’s Traveller 
caught up with this entrepreneur-cum-
philanthropist, who spoke at length 
about his wide-ranging business interests, 
his conglomerate’s flagship product – the 
immensely popular Wai Wai noodles – 
and his spiritual journey with Sri Sri Ravi 
Shankar.

Binod Chaudhary, Chairman, CG Corp, and Nepal’s first Forbes billionaire, sheds 
light on the Hospitality Industry, his flagship brand Wai Wai Noodles, and his jour-
ney towards spiritual fulfilment

kamal gill
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How has your journey been so far?
As a conglomerate, we are extremely proud of our journey thus far. Although our 
presence in the Hospitality Sector has not been for more than two decades, today, we 
are a name to reckon with. We are highly diversified in terms of our business interests 
and strategies. We are owners and business partners and have forged joint ventures 
with some of the leading names in the industry. We also have acquisitions and funding 
arms to our credit. 

Presently, we have more than 85 hotels in nine countries and aim to expand our 
portfolio to 200 hotels by 2020. Our hotels range from mid-scale to upper mid-scale, 
from wellness resorts to business hotels, from in-house brands to partner properties. 
Some of our most popular brands include, CHC Bunglows, The Farm at San Benito, The 
Zinc and The Fern. The Group also has a tie-up with The Indian Hotels Company Limited 
(IHCL) and after an extremely successful stint with Alila Hotels & Resorts, we sold it out 
to the Hyatt Group. We are now developing a new product called The Zinc Journey, a 
chain of boutique hotels that aims to provide luxury boutique experience to travellers. 
The first destination chosen for the opening of this brand is Sri Lanka, but this is to be 
followed by similar properties in Hunan, Nepal, Bhutan and other such exotic places. 
We are extremely proud of the fact that we are partners of well-known properties across 
the world, such as Taj Exotica Maldives, Taj Samudra, Taj Safari Meghauli Sarai, etc.
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You have an extensive business portfolio – how do you 
remain connected to your diverse business interests?
My businesses are like my babies. It has been a long journey of 
45 years, although I must acknowledge the role played by my 
father, who started the business in a humble way. Now, my sons 
are involved in the business. I have delegated the charges of 
various departments to my sons, Rahul, Nirvana and Varun. While 
I have taken a backseat, they bring in business, strike new deals 
and so on. Despite having a wide range of business concerns, 

our linkages run deep, our roots remain firm. Finally, we believe 
that whatever we do we must touch people’s lives positively. No 
wonder, our tagline is, ‘Touching life everyday’. 

Given the current uncertainty in the business environment, 
how do you respond to the changes taking place around 
you?
Although our business interests are quite diversified, our core 
values are intact; our heads are firmly on our shoulders. It is 
difficult to disrupt our business overnight. While there are quite 
a few disruptive players in the Hospitality and Travel Industry 
today, not all of them are equally successful. While companies 
such as OYO Rooms and Airbnb have changed the game to a 
considerable extent, they have also faced the challenges. I do 
recognise the full potential of technology-driven travel, but 
some fundamentals in the hotel industry will not change any 
time soon. You still need to be physically present at a property 
and experience it for yourself. No amount of technology can 
change that.

Apart from your business, you have a spiritual side to your 
personality. Would you like to share your spiritual journey 
with us?
To embark on a path of spirituality, you must experience, what 
I call, ‘Guru’s Calling.’ This is something you cannot consciously 
cultivate – it must come naturally to you. When you are rich and 
powerful, you may indulge in spirituality as a public relations 
exercise, but that will not work. This is not something you can plan. 
When your Guru believes that he has a role to play in your life or 
you have a role to play in his life, it will automatically happen. I can 
say this with certainty, since I myself have experienced this. I tried 
to avoid meeting Sri Sri Ravi Shankar, though Kavita Khanna, wife 
of late Vinod Khanna and a dear friend of mine, was constantly 
pushing me to meet him. Eventually, I did meet him almost 15 
years back and my life has never been the same ever since.

You do write about your spiritual journey in your 
autobiography, don’t you?
Yes, I do. My autobiography, titled ‘Binod Chaudhary Atmakatha,’ 
published in Nepali, narrates my spiritual journey at length, 
which had a profound impact on my life. I come from a hardcore 
business background, where everything is about cracking deals, 
pushing yourself and the people you are surrounded with, so 
imagine the impact this life-changing experience would have 
had on my life.

Has this spiritual connect helped you to realign your 
business interests with people’s interests in mind?
I can say without a shadow of doubt that my Guru has showed 
me the path which I follow. Our Shaswat Dham is a place to 
seek divine knowledge, natural bliss and peace of mind. We 
have provided over 500 artificial limbs and plan to provide 
another 500 soon to below-the-waist amputees, in partnership 
with BMVSS of Jaipur Foot. In the aftermath of the devastating 
earthquake in Nepal, we went to the remotest corners of the 
country to help people rebuild their homes. As I look back at my 
life, it seems to me that we have been touching people’s lives 
since the beginning of my career. 

When we launched Wai Wai noodles, little did we realise that 
it would enjoy a cult following. It has proved to be a great leveller, 
cutting across the class divide in the country. It is also a great 
convenience product, which gives you 350 calories at Rs 10. In 
fact, an interesting anecdote is that during the period of political 
turmoil in Nepal, both army men and Comrade Prachanda’s boys 
were surviving on Wai Wai noodles. That’s why I say, Wai Wai 
noodles has greatly touched people’s lives. My association with 
Sri Sri Ravi Shankar has only reinforced my commitment towards 
helping the people of my country. 
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are welcome as well at this pet-friendly family resort. The resort 
features Superior Resort Rooms, Deluxe Resort Rooms, and 
Gateway Suites, replete with modern facilities and amenities 
designed to cater to the needs of the urban traveller. Gateway 
Suites come with spectacular garden views and royal luxury 
inside. Tastefully designed, blending the traditional with the 
contemporary, the Suites are ideal for a weekend getaway or a 
long, slow-paced leisure trip.

F&B OFFerings
The Gateway Resort Damdama Lake serves some of the 
choicest traditional and international cuisines. On offer are 
flavours from across the world – from sumptuous delicacies  to 
health foods, so pamper your palate with whatever your body 
craves. Choose to dine at any of four fine dining restaurants – At 
Buzz, enjoy delicious cuisine, right from authentic international 
cuisine to a delightful spread of traditional home-styled 
Haryanvi delicacies. It also features a special Active Foods Menu 
for health-conscious individuals. Indulge in mouth-watering 
Chinese cuisine at Sian, where authenticity has found favour 
with creativity. The spread includes dishes that have made 

D
erived from the existing landscape, The Gateway 
Resort Damdama Lake Gurgaon welcomes 
discerning urban travellers to a nature-inspired 
sanctuary. The stellar resort is located just 45km 
from IGI Airport Delhi, on a sprawling 20-acre 

area at the heart of the Aravalli Hills, near Damdama Lake. This 
enchanting lake is a well-known weekend getaway for leisure 
seekers from Delhi NCR.

Here is where the always-connected traveller can unplug 
and unwind at the specially designed Spa. Recharge your mind 
with a brisk walk through acres of lush greenery, listening to a 
symphony of birds. Soak in the crystal waters of the swimming 
pool or get active with extreme adventure sports facilities in 
the resort and beyond, or indulge in a morning of golf with 
mini-putting greens. Find your escape, so near, yet so far from 
the hustle and bustle of daily life. 

Enjoy your stay at chic, expansive rooms in a pollution-
free environment, along with an impeccable staff, trained to 
give you a home-away-from-home experience. The Gateway 
Resort Damdama Lake is known for delivering quick and 
hassle-free services with professional efficiency. Furry friends 

Impeccable hospitality and nature combine to bring you the best of experiences 
in terms of ambience,  accommodation and services at The Gateway Resort 
Damdama Lake Gurgaon

tt bUREAU

Gateway to Solace
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S
ituated at the crossroads of Eastern Europe and 
Western Asia, Azerbaijan is one of the fastest growing 
tourist destinations in the world, offering a melangeof 
experiences, ranging from its interesting geographical 
contours, the richly textured gastronomical scene, 

contemporary arts, cultural tours, to luxury shopping and 
beautiful hiking trails.

In a recent bid to spur the growth of Tourism in Azerbaijan, 
the Azerbaijan Tourism Board launched its marketing campaign, 
‘Take Another Look,’ at the 26th edition of SATTE 2019. The 
country’s recent investments in tourism and country promotion 
are geared towards projecting it as a premium MICE destination. 
Today’s Traveller recently caught up with Florian Sengstschmid, 
CEO, Azerbaijan Tourism Board, who highlighted the USPs of 
Azerbaijan, the challenges faced by the country as a tourism 
destination, and why India outbound market is important for 
Azerbaijan’s tourism growth.

Let your curiosity flourish as you unearth Azerbaijan’s many untold secrets and sto-
ries while experiencing the fascinating East-meets-West vibe spread across its rich 
landscapes, says Florian Sengstschmid, CEO, Azerbaijan Tourism Board

kamal gill

What attracts Azerbaijan Tourism to the India 
outbound market?
By nature and history, Azerbaijan is a country characterised by 
odds, whether it is the fact that Azerbaijan has nine of the world’s 
eleven climate zones, offering travellers a European experience 
at affordable prices all year round, or the different cultures that 
shaped the country’s present. An Eastern country with a Western 
outlook, Azerbaijan is an exceptional combination of antiquity 
and novelty with several sites of interest for Indians looking for 
unforgettable experiences.

Azerbaijan’s unique geography and location have resulted 
in a culture and cuisine influenced by the land’s natural 
ingredients and the different travellers that crossed it. As such, 
Indian travellers can enjoy different eateries serving local and 
international delicacies, as well as the many Indian restaurants 
that serve vegan food, with the help of a large community of 
local Indian chefs working in the Hospitality Sector. 

Where east Meets West
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What are the USPs of Azerbaijan that you will be 
showcasing to Indian travellers?
Azerbaijan has the perfect landscape for every kind of holiday 
that Indian travellers will want to choose from. The country has 
every kind of geographical contour, ranging from mountains 
and plateaus to the lowland sand coast, which allows visitors to 
plan an itinerary that is unique and unforgettable.

Modern art and traditional masterpieces could alone be the 
central theme for a trip to Azerbaijan, be it through galleries, 
restaurants or music festivals.

What are the challenges for Azerbaijan as a tourism 
destination vis-à-vis India?
We believe that once a person visits Azerbaijan, there will be 
many return trips! However, raising awareness for all the offerings 
available in Azerbaijan is challenging in a dynamic market like 
India. Throughout 2019, we will launch a series of campaigns 
such as, “Take Another Look,” to promote the possibilities within 
the borders of Azerbaijan and highlight the charms of Baku and 
beyond.

What are the key attractions for India?
From Baku’s modern Flame Towers, to the depths of the 
medieval UNESCO World Heritage site, there’s something for 
everyone in Azerbaijan. A constantly evolving tapestry of life and 
energy from bazaars to jazz clubs makes it an ideal destination 
for family holidays and honeymoon travel as well as a host for 
destination weddings. Additionally, Azerbaijan is set to host 
high-profile events such as the Formula 1 Azerbaijan Grand Prix 
and UEFA Europa League Final in 2019. For tourists looking to 
take a break from the hustle and bustle of the city, they have 
plenty of luxurious getaways to choose from, ranging from 
summer countryside hotels to cottages nestled in Azerbaijan’s 
snowy slopes.

Is Azerbaijan being promoted as a health and wellness 
destination?
Azerbaijan is home to about half of the world’s discovered mud 
volcanoes and several of them are accessible from Gobustan. 
Volcanic clay and mud are used in the treatment of diseases 
related to the nervous system, skin and rheumatism.

Let your curiosity flourish as you unearth 
Azerbaijan’s many untold secrets and stories 

while experiencing the fascinating East-meets-
West vibe spread across its rich landscapes

-Florian Sengstschmid

“

“
Azerbaijan’s burgeoning spa resorts are already popular 

as destinations for natural cures. Naftalan city, a well-known 
petroleum spa resort, has no equivalent in the world. A 10-
day course is recommended, and the curative properties 
of the unique Naftalan oil are known to be helpful towards 
the treatment of musculoskeletal system diseases, as well as 
neurological, skin and other ailments. Duzdagh, one of the 
oldest salt deposits in the world, has been transformed into an 
asthma treatment spa and hotel resort. Visitors can also slot in 
visits to Chenot Palace in the heart of a breathtaking forest and 
Galaalti Hotel and Spa for restorative therapies.
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Our whole business proposition rests on the fact 
that we want to cater to everyone, from Gen X 

to the Millennials. We curate our offerings so as 
to make them more holistic, more enriching for 

travellers visiting Desaru Coast.
-Roslina Arbak

“

“

D
esaru Coast, in Malaysia, was recently showcased 
at SATTE 2019 by Desaru Development Holdings 
One Sdn. Bhd. The beautiful Malaysian coast boasts 
a 17-km-long pristine beachfront that not many 
destinations have in the world. The options of 

events or activities, whether it’s by the beach or the garden of 
the hotel, apart from those held indoors, are endless. Desaru 
Coast is all about being outdoors amidst sun, sea and sand. 
Thus, staying true to its DNA, the company encourages many 
of these events and activities to be held outdoors. Today’s 
Traveller recently caught up with Roslina Arbak, Chief Executive 
Officer, Desaru Development Holdings One Sdn. Bhd, who 
shed some insight on what makes Desaru Coast, a destination 
with a difference, whether it’s for Destination Weddings, MICE, 
individual travellers, or family holidays.

What attracts Desaru Coast to the India outbound market 
and what are the USPs of Desaru Coast which you will be 
showcasing to Indian travellers?

The USPs of Desaru Coast are:
•	 Desaru Coast aspires to raise the bar of hospitality standards 

in Malaysia. The integrated destination is built and infused 
with world-class hospitality experiences through its globally 
renowned offerings, such as the Hard Rock Hotel Desaru 

Experience the otherworldly destination of Desaru Coast, where every moment is 
an Aha! Moment...

tt bUREAU

RetReat By the Coast
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A
litalia, Italy’s former flag carrier and 
one of the largest airline companies 
in Europe, is in expansion 
spree in India. Nicola Bonacchi, 
Vice President, Leisure Sales & 

International Markets, and Emilia Limosani, 
Vice President, Global Business Travel Sales and 
Commercial Partnerships spoke candidly about 
the future plans of the company to expand its 
business in India, especially in the extremely 
competitive business travel segment. 

On a jubilant note, after a successful first year, Nicola Bonacchi, Vice President, Leisure 
Sales & International Markets, and Emiliana Limosani, Vice President, Global Business 
Travel Sales & Commercial Partnerships, Alitalia Società Aerea Italiana S.P.A. discuss 
expansion plans, business strategy and challenges confronting Alitalia in India 

kamal gill

AlitAliA SpreAdS 
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Nicola Bonacchi
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