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Ginger recently opened a Lean Luxe hotel in Sanand. With this 
hotel, the brand will have a total of nine operating hotels in the 
state of Gujarat and two more in the pipeline. Deepika Rao, MD 

& CEO, Ginger, said, “We are excited to announce the opening of Ginger, 
Sanand. Built around our Lean Luxe design philosophy of seamlessness, 
this hotel facilitates the ‘never stop’ lifestyle of the millennial travellers.”  
Located 35 kilometres from the Sardar Vallabhbhai Patel International 
Airport in Ahmedabad, Ginger Sanand comes with 104 well-appointed 
rooms and spaces that are vibrant, quirky, intuitive and smart. It is based 
in the GIDC area, which houses major industries such as Automobile, 
Pharma and FMCG. With the opening of this hotel, The Indian Hotels 
Company Limited (IHCL) will have fifteen hotels across its brands in the 
state of Gujarat.

Ramada by Wyndham continues to grow its footprint in India with the recent 
addition of four openings so far this year, and plans to open three additional 
hotels by 2020 in key destinations such as Thiruvananthapuram and Aligarh. 

Wyndham Hotels & Resorts current portfolio in the region currently includes 46 hotels 
and more than 4,100 rooms with plans to add 40 hotels and more than 5,000 rooms 
by 2025, reinforcing its presence in the region’s rapidly growing mid-market hospitality 
segment. Recent openings in India include: Ramada by Wyndham Kapurthala, Ramada 
by Wyndham Bengaluru Yelahanka, Ramada by Wyndham Jaipur Jaisinghpura, and 
Ramada Plaza Lucknow Hotel & Convention Centre. Some of the anticipated openings 
in India by 2020 include: Ramada by Wyndham Gandhidham Shinay, Ramada by 
Wyndham Aligarh GT Road, and Ramada by Wyndham Thiruvananthapuram.

GinGer opens its first lean luxe hotel in sanand

Zone by the park siGns its first resort in dimapur Wallonia belGium tourism orGanises a road shoW

ramada by Wyndham Continues to expand in india

Clarks Inn Group of Hotels 
recently announced its 
entry to the burgeoning 

town of Raebareli in Uttar 
Pradesh with the opening of 32-
key Om Clarks Inn. There are 30 
Deluxe category rooms along 
with 2 executive suites to cater 
to the demands of discerning 
guests. The property also boasts 
well-planned event space 
for corporates and for social 
occasions, along with F&B outlets 
and more. Commenting on the 
latest addition, S N Srivastava, 
President & Co-founder, Clarks 
Inn Group of Hotels, said, “We 

are absolutely thrilled at the launch of Om Clarks Inn at Raebareli, our 
newest addition to the fast growing portfolio of properties in our chain. 
Raebareli is a growing town with a growing demand of travel and 
business opportunities. We are confident that this property will be the 
most sought-after hospitality address of Raebareli in no time.”

Clarks inn enters raebareli With a 32-key property

update

Wallonia in India, Consulate General of Belgium and Wallonia 

Belgium Tourism, jointly organised a spectacular four-city 

tourism roadshow, starting from Delhi followed by Mumbai, 

Chennai and Hyderabad. The roadshow was held to further strengthen 

the ties with the Indian travel trade fraternity and to introduce some of 

the hidden gems of Belgium. The group is focussing on expanding and 

consolidating their ties with the luxury travel segment to reach out to a 

larger audience and gain a higher market share. 

Zone by The Park has signed its newest property — Zone by The 
Park Dimapur, Nagaland. It is the 11th property of Zone by The Park 
and the very first one in the northeastern part of the country. The 

newest addition by Zone by The Park is strategically located 6 kilometres 
away from the Dimapur Airport to ensure hassle-free commute option 
for business and leisure travellers.  Zone by The Park, Dimapur will have 
71 rooms, including one Presidential Villa and two Independent Villas. 
The hotel offers an all-day dining and signature 24x7 restaurant of Zone-
Bazaar, Z Bar - a lively casual lounge offering a wide selection of refreshing 
beverages and an authentic Naga restaurant. The hotel will also have 
banquet halls, conference and meeting rooms, swimming pool, 24X7 
concierge services, spa and gymnasium. 
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Christmas is round the corner and what brings in these festivities 
together is a good old cake-mixing ceremony. Recently, The 
Westin Hyderabad Mindspace ushered in the Christmas spirit by 

kick-starting preparations for the season of merry with its ceremonious 
cake mixing at Seasonal Tastes — the property’s signature all-day diner. 
The conventional Christmas cake is an integral part of the festival. On 
offer was an array of choicest delicacies and indulgent desserts specially 
created by the talented culinarians of Westin followed by the fun-filled 
activity. Gourmands revelled in the heady aroma of nuts, raisins, apple, 
apricots, dried ginger and alcohol embracing the breeze which felt like 
Christmas already. 

The WesTin hyderabad Mindspace kick-sTarTs preparaTions for The holiday season

Global Hospitality Conclave (GHC), an independent initiative by 
The Oberoi Centre for Learning & Development (OCLD) alumni 
was conceived in 2013, to celebrate collective heritage and 

cherish a common school wherein knowledge and ideology were 
paramount, and service was delivered with panache. This year, the 
forum announced the 6th edition at The Leela Ambience Gurugram 
Hotel & Residences on October 12, 2019 with a focus on F&B Trends 
and Innovation along with discussions on key topics, such as Customer 
Centricity, Profiting from Change, Indian Model of Thinking and fiery 
Q&A sessions with successful Oberoi Managers, who have become 
leading hospitality entrepreneurs. Organised annually, the Global 
Hospitality Conclave sees participants who have been part of The 
Oberoi Group in a leadership position. The objective of the Conclave is 
to get the Oberoi Hotels alumni together annually, who are presently 
employed in different sectors across the world such as banking, aviation, 
travel, education etc, and go beyond the customary batch reunions by 
creating a compelling platform of knowledge exchange, experiences 
and networking opportunities. 

Global hospiTaliTy conclave held in The capiTal 

Radisson Hotel Group recently announced the signing of a new upscale 
Radisson property in Thailand, located on Phuket’s sunset coast, in 
partnership with Thai-Chinese Property Holdings.  Scheduled to open 

in Q1, 2023, Radisson Phuket Mai Khao Beach is strategically located on the 
island’s northwest shore, with direct access to Mai Khao Beach. Radisson 
Phuket Mai Khao Beach will feature 222 contemporary rooms and suites, 
along with a well-equipped fitness centre, a kid’s club and dining options, 
including a vibrant all-day dining destination, a specialty restaurant and a 
lobby lounge. “The signing of this new property reflects our confidence 
in Thailand’s Tourism industry and we look forward to working with 
Thai-Chinese Property Holdings, as we bring this exciting project to life,” 
commented Katerina Giannouka, President, Asia Pacific, Radisson Hotel 
Group. “With Radisson Hotel Group’s experience and expertise, along with 
their world renowned hotel brands, we are confident and delighted to 
be working with the team,” said Darren Judges, Managing Director, Thai 
Chinese Property Holdings Co, Ltd.

radisson expands in Thailand 

Malaysia has announced a new US$1.2 million tourism fund to 
provide a long-awaited and needed thrust for the inbound 
tourism industry stakeholders in their promotional efforts, as 

the country aims for 30 million tourist arrivals for Visit Malaysia Year 
2020. The fund is a matching grant that can be used in the promotional 
and marketing efforts, such as the participation in both international 
and domestic tourism events.

Ever since 1982, when it first opened its doors in fashionable 
Kensington, London, Bombay Brasserie has been an iconic 
restaurant destination, famed for its authentic, eclectic Bombay and 

Indian cuisine. And now, the famed restaurant has reopened at Taj Cape 
Town, with a new refreshed, expanded and refurbished look fused with 
authentic Indian touches. Headed by Executive Chef David Tilly, the new 
Bombay Brasserie offers diverse cooking styles from all across India.  

Malaysia announces us$1.2 Million TourisM fund boMbay brasserie reopens in Taj cape ToWn
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P oona Hoteliers Association, a body representing more than 
68 Star Hotels of Pune, elected Sharan Shetty as President for 
2019-20 at the Annual General Meeting held at The Westin, 

Pune.  The Poona Hoteliers Association (PHA) is an active body in 
Western India. Some of the activities include monthly meetings with 
guest speakers followed by dinner. Speaking on his appointment, 
Sharan Shetty said, “I am thankful to the members for having elected 
me for the year as President. The past year has been an eventful one 
for the Hotel Industry, under the leadership of Neerav Panchamia, the 
immediate past president.” The Poona Hoteliers Association further 
believe that the growth of this industry depends on the availability 
of trained manpower and to meet this demand, they hold several 
seminars and training programmes on operational topics for the 
staff and executives of the member hotels that facilitate this cause 
every month.

The Holiday Inn Resort Phuket recently announced its grand 
reopening after undergoing a $4.6-million renovation 
process over the last 7 months. An oasis of tranquility in 

bustling Patong, the refurbished resort successfully combines the 
established reputation of Thai hospitality with a calm, relaxed and 
luxurious ambience. 

“Offering a fabulous resort-within-a-resort experience, we 
are thrilled to unveil the newly renovated Busakorn Wing, where 
tropical sophistication meets traditional Thai luxury. Offering a fresh 
guest experience for our new and returning guests, the beautifully 
appointed Studio Rooms and Villas meld heritage-inspired décor 
but with modern Thai elegance,” said Bart Callens, General Manager 
of the Resort.  As part of its relaunch, a total of 104 studio rooms, 
including 17 new poolside rooms, have been renovated. The new 
refurbishments also offer an adult-only villa area with pool access 
and pool-view rooms, new facilities and exclusive indulgence 
packages. Living up to Thailand’s reputation as the Land of Smiles, 
Holiday Inn Resort Phuket aims to leave its guests with lasting smiles 
for the duration of their stay. 

Sharan Shetty elected aS the PreSident of Poona 
hotelierS aSSociation

holiday inn reSort Phuket announceS grand 
reoPening after a $4.6-Million Makeover 

leMon tree hotelS liMited debutS in udaiPur 

L eisure Hotels Group, a prominent hospitality chain in Northern 
India, has announced the launch of its 27th property, Adivaha 
at Dharamsala, Himachal Pradesh. The opening of Adivaha also 

marks the Group’s second property in the scenic state of Himachal 
Pradesh. The Group also has a presence in Uttar Pradesh and Goa. 
Adivaha, formerly known as the ‘East Home’, features Viceroy Block 
with over 240 years of heritage. Located in the lap of Dhauladhar 
Range and spread over 8 acres, this resort is an all-suite property, 
surrounded by an tea estate. It offers panoramic views of the snow 
clad Dhauladhar ranges, the lush green Kangra Valley and the 
picturesque Tea Gardens. Vibhas Prasad, Director, Leisure Hotels 
Group said, “Dharmasala is known for its scenic beauty, landscapes 
and is home to the Dalai Lama. The introduction of Adivaha to both 
Indian and International travellers further offers an opportunity 
to understand this quaint hill town both as a serene vacation 
destination and as a location of historical importance”.

leiSure hotelS grouP launcheS a new ProPerty at 
dharaMSala, hiMachal PradeSh

Lemon Tree Hotels Ltd recently marked its entry into Udaipur, 
with its new upscale hotel — Aurika, Udaipur. The opening of 
this hotel marks the launch of the first hotel under the new 

brand, Aurika Hotels & Resorts. This is the fifth hotel of the company 
in the state of Rajasthan, with hotels already present in Jaipur, 
Alwar and Bhiwadi. The majestic Aurika, Udaipur, is spread across 5 
acres of undulating hilltop. The hotel features Mirasa — the all-day 
dining restaurant, Ariva — the bar, and extensive banquet facilities. 
Recreational facilities include Araya — the spa, a fitness centre, an 
outdoor swimming pool, a Library and the Rumpus Room. The 139 
aesthetically designed rooms and suites offer unparalleled views of 
the rolling hills, scenic valleys and lakes of this picturesque city.
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The Indian Hotels Company’s iconic brand, Taj recently announced 
the opening of its new hotel in Tirupati. The city is home to the 
renowned shrine of Tirumala Venkateswara Temple, one of the 

most visited religious sites on earth. Puneet Chhatwal, Managing 
Director and Chief Executive Officer, The Indian Hotels Company (IHCL), 
said, “IHCL has been a pioneer in the religious tourism segment in the 
country and is delighted to announce the opening of Taj in Tirupati 
— one of the largest pilgrimage destinations attracting millions of 
devotees annually. This opening reaffirms our commitment to offer 
travellers a flavor India’s rich cultural heritage in world-class settings.” 

Inspired by the Dravidian style of architecture, Taj Tirupati has a 
distinctive design evident in its solid lines, open spaces and characteristic 
curves. The 106 spacious rooms and suites carry the inspiration further 
in silk wallpaper and local motifs in the floor carpets. “Tirupati with its 
century-old temples has enthralled visitors for years. Taj Tirupati, with 
its location at the foothills of divinity, offers the perfect place to stay, 
explore the city and enjoy Taj’s legendary hospitality,” stated V K Prasad, 
General Manager, Taj Tirupati. 

As a sign of further commitment to the India market, Los Angeles 
Tourism & Convention Board recently became the first U.S. 
destination to open a tourism office in India, located in Mumbai. The 

newly opened office will focus on driving travel aspiration and motivate 
Indian visitors to increase length of stay and spend in Los Angeles.

Seema Kadam will serve as Los Angeles Tourism’s first Regional 
Director for India. Los Angeles Tourism President & CEO Ernest Wooden 
Jr. officially opened the new office alongside international delegates 
and representatives from India’s tourism industry. The office will work 
with the travel trade to develop customised and tailored product 
itineraries in line with consumer and travel trade interests. As the 4th 
highest international growth market for Los Angeles, the office will 
develop a cohesive strategy with the travel trade to sustain growth in 
2020 and beyond. 

Encouraged by the excellent growth indicators in India – especially 
the market’s vast, growing outbound travel segment – Los Angeles 
Tourism’s latest visitation forecast projects a year-over-year growth 
of 4.4% in 2019 with 135,000 Indian visitors. Indian visitation to Los 
Angeles is expected to grow by a year-over-year average of 5% over 
the next five years with nearly 165,000 Indian travelers estimated to visit 
by 2023.

Taj opens iTs doors in TirupaTi 

Los angeLes Tourism opens an office in india

cygneTT HoTeLs opens a new properTy in mcLeodganj

Apeejay Surrendra Park Hotels Ltd’s upscale social-catalyst brand, 
Zone by The Park has signed its brand new hotel — Zone by The 
Park Gopalpur in Odisha. This new resort is strategically situated 

with nearest airport in Bhubaneswar about 190 km away and nearest 
railway station in Berhampur, which is 15 km away from Gopalpur. The 
first Zone by The Park in Odisha will have 40 aesthetically designed 
Zone rooms. To cater to the growing demand from MICE industry, the 
hotel has designed contemporary indoor and outdoor banquets for 
hosting business and social events. It will also seamlessly blend its social 
avatars through best in-class dining options.

Commenting on the occasion, Vikas Ahluwalia, General Manager 
and National Head, Zone by The Park Hotels, said, “We have been 
exploring opportunities to expand our brand across all parts of the 
country and strengthen our leadership in Eastern India. By entering 
Odisha, a globally renowned tourist destination with multiple business 
districts, we want to deliver our innate ‘social by design’ experience to 
price-conscious and design-conscious travellers.” 

Zone by THe park signs iTs firsT resorT in gopaLpur

Cygnett Hotels is constantly taking strides to open new properties 
to promote sublime hospitality experience. In its latest endeavor, 
the Cygnett Group launched Cygnett Style Signature in 

McLeodganj, Himachal Pradesh. With this opening, it is inching closer 
to its target to have an inventory of 35 properties by 2020. 

Sarbendra Sarkar, Founder & Managing Director of the group, 
said, “The property promises to be perfect for family groups, while the 
rooms are equally appealing to an adventurer, addressing all modern-
day comforts and needs. The hotel is located close to Dharamshala, 
Mcleodganj, just 1km from the city center, offering a great sight of the 
mighty Dhauladhar Mountains.” 

Cygnett Style Signature is 17km away from the airport, while 
a couple of hours away from the nearest railway station. The hotel 
also offers unparalleled dining facility, offering Cygnet-ture cuisines. 
Conference and banqueting is another dimension that this hotel  
excels in.
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Dubai-based flydubai recently announced the completion 
of the first Split Scimitar Winglets installation on its fleet of 
Next-Generation Boeing 737-800 aircraft, becoming the first 

airline in the Middle East to invest in this fuel-saving technology. On 
Friday, September 27, flydubai flight FZ 144 from Amman to Dubai 
was operated by A6-FEC, the first aircraft in the airline’s fleet to be 
retrofitted with the new winglets. The retrofit programme will see up 
to 30 Next-Generation Boeing 737-800 aircraft fitted with the new 
Split Scimitar Winglets between September 2019 and October 2020. 
Upon completion of the programme, the airline’s retrofitted Next-
Generation aircraft will benefit from greater fuel efficiency while 
producing less carbon emissions. Commenting on the introduction 
of the Split Scimitar Winglets, Ghaith Al Ghaith, CEO, flydubai, said, 
“The Split Scimitar Winglets have been in use since 2013. We have 
seen many airlines around the world benefit from this technology, 
both financially and environmentally. Choosing to invest in the 
latest technologies and to retrofit our fleet are part of fulfilling our 
commitment to cost and operational efficiency and passing on the 
savings to our passengers.”

Following a successful bid by Qatar National Choral Association, 
supported by Qatar National Tourism Council (QNTC), 
Qatar has won the rights to host the World Symposium 

of Choral Music in 2023. Akbar Al Baker, Secretary-General of 
Qatar National Tourism Council and Qatar Airways Group Chief 
Executive, commented, “We are delighted to add the World Choral 
Symposium to the growing list of events coming to Qatar, and are 
thrilled to be able to showcase our own traditions and cultural 
offerings. We will continue to work towards attracting large-scale 
events in the Meetings, Incentives, Conferences, and Exhibitions 
(MICE) space, as we continue to diversify and grow our tourism 
industry.” Every three years, since 1987, the World Symposium on 
Choral Music has brought together the finest choirs, conductors, 
presenters, composers, and choristers from around the globe to 
share in a celebration of fine choral singing.

The Civil Air Terminal at Hindon Airport recently witnessed 
the commencement of commercial flight operations. Air 
Heritage’s flight 4H-104 from Pithoragarh to Hindon and 4H-

105 from Hindon to Pithoragarh started operations. The occasion 
was graced by Trivendra Singh Rawat, Chief Minister of Uttarakhand; 
Gen V.K. Singh (Retd), Union Minister of State for Road Transport 
and Highways; Ajay Tamta, Member of Parliament, Almora; Atul 
Garg, Minister of State for Health, Government of Uttar Pradesh and 
senior officials from the Airports Authority of India. The dignitaries 
lighted the lamp, and presented flower buds, sweets and souvenirs 
to the departing and arriving passengers. The dignitaries also 
handed over boarding passes to the departing passengers. The 
dignitaries then flagged off the departing flight from the tarmac. 
Flights will operate six days a week, except Thursday. 

AviAtion

Etihad Airways, the national carrier of the United Arab Emirates, 
has completed 15 years of service to India. Celebrating this feat, 
the airline marked its anniversary in the country by hosting a 

blood donation drive at its airport office in Mumbai, in association 
with a charitable trust hospital called, The Holy Spirit Hospital. To 
mark this occasion, the airline also distributed sweets to all guests 
flying in and out of Mumbai via its four daily services to the city. 
Mumbai was the first Indian city to be served by Etihad Airways with 
the launch of daily flights in September 2004. Three months later, 
flights were also launched between Abu Dhabi and New Delhi. 
Today, Etihad Airways offers 159 weekly flights spread across 10 
gateway cities of Ahmedabad, Bengaluru, Chennai, Cochin, Delhi, 
Hyderabad, Kolkata, Kozhikode, Mumbai and Thiruvananthapuram. 

CommerCial Flights CommenCe operations From 
hindon airport

Qatar wins bid to host world symposium oF 
Choral musiC

Flydubai introduCes split sCimitar winglets

etihad airways hosts a blood donation drive
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Etihad Airways, the national airline of the UAE, and Cleveland 
Clinic Abu Dhabi, the pioneering multispecialty hospital, 
have signed an agreement — the first of its kind in the region 

between an airline and medical services provider that will see the 
two organisations collaborate to promote Abu Dhabi as a premier 
medical travel destination. As part of the agreement, Etihad will offer 
specific medical travel packages to key markets around the world, 
delivering a single solution for booking flights, accommodation 
and medical treatments at Cleveland Clinic Abu Dhabi, which 
covers more than 40 medical and surgical specialties. Tony Douglas, 
Group Chief Executive Officer, Etihad Aviation Group, said: “As an 
airline offering specialised services for travellers with pre-existing 
medical conditions, including the care of our inflight nurse, it is a 
natural progression for us to partner with such a prestigious medical 
provider to bring more choice to our guests looking for the perfect 
medical travel package.” Dr. Rakesh Suri, Chief Executive Officer 
at Cleveland Clinic Abu Dhabi, said: “We are delighted to sign this 
agreement with Etihad Airways, an organisation that mirrors our 
dedication to maintaining the highest levels of safety and quality 
at all times. Cleveland Clinic Abu Dhabi’s collaboration with Etihad 
Airways will make our care more accessible for patients and their 
families than ever before.” 

Aviation X Lab, the ambitious aviation-specific incubator 
that brings some of the largest global pioneers under one 
umbrella, was recently unveiled at Dubai’s Area 2071. Aviation 

X Lab establishes a long-term partnership between Emirates, Airbus, 
Collins Aerospace, GE Aviation, and Thales with an aim to enhance 
the travel experience. In partnership with Dubai Future Foundation, 
Aviation X Lab aims to innovate and create the next era of aviation 
with its bold vision to positively impact the lives of one billion 
people. Sheikh Ahmed bin Saeed Al Maktoum, Chairman and CEO, 
Emirates Airline Group said: “Aviation is a cornerstone of the UAE’s 
economy, supporting around 800,000 jobs and contributing to 
the economy US$47.4 billion, which is set to increase nearly three-
fold by 2037.” Aviation X Lab also announced its initial challenges: 
to create a carbon negative aviation industry and to rethink the 
airports’ model to achieve metrics of 10 passengers per M2 of 
airport infrastructure with a 10-minute maximum transition time 
between landside and airside.

Sabre Corporation, the leading technology provider to the global 
travel industry, recently signed a multi-million-dollar agreement 
with its long-standing customer Vietnam Airlines. The carrier 

will adopt Sabre Revenue Optimiser and SabreSonic Inventory 
solutions to enable responsive real-time origin and destination (O&D) 
revenue management. This will further strengthen Vietnam Airlines’ 
forecasting and inventory control capabilities. The announcement 
was formalised during a signing ceremony attended by Nguyen 
Xuan Phuc, Prime Minister of the Socialist Republic of Vietnam; Wilbur 
Louis Ross Jr, United States Secretary of Commerce; Duong Tri Thanh, 
President & CEO, Vietnam Airlines and Cem Tanyel, Executive Vice 
President & President, Sabre Airline Solutions. Revenue Optimiser 
is designed to allow airlines to optimise availability by considering 
relevant data sources and seamlessly integrating across an airline’s 
commercial planning organisation. 

Arvind Singh, IAS officer of 1988 batch, Maharashtra 
Cadre, took over as the Chairman of Airports Authority of 
India(AAI) recently. Prior to this appointment, Arvind Singh 

was the Additional Chief Secretary (Energy) in Government of 
Maharashtra. He has also worked as the Chairman and Managing 
Director of Maharashtra State Power Generation Company Ltd 
and the Maharashtra State Electricity Transmission Company Ltd 
(MSETCL). Singh, joined the Indian Administrative Service in 1988 in 
Maharashtra Cadre, after acquiring Bachelor’s and Master’s degrees 
in Economics from St. Stephen’s College, Delhi and from the Delhi 
School of Economics. In his new assignment as the Chairman of 
the AAI, Singh will lead efforts to achieve its organisational goals of 
providing world-class airport infrastructure, top-of-the-line facilities 
and leading air navigation services in the world.

vietnam airlines expands relationship with sabre

aviation x lab to reinvent the next era oF air travel

etihad signs partnership deal to promote abu dhabi 
mediCal tourism

arvind singh takes over as Chairman oF airports 
authority oF india
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of hospitality experience and has worked with leading Indian and 

international brands, such as Taj, Country Inn and Suites By Carlson, 

Holiday Inn, among others, at various positions in Sales and Operations.

Rahul Maini has been appointed as General 

Manager at Jaipur Marriott Hotel.  Having more 

than 20 years of versatile accomplishments in 

the hotel and food & beverage operations at 

some of the most premier hotel properties 

in India and abroad, Maini is a result-oriented 

individual. Maini holds a Diploma in Hotel 

Management, Catering Technology and Nutrition from the National 

Council of Hotel Management. He started his career with the Marriott 

Executive Apartments and Renaissance (Mumbai) in March 2001. He 

moved to various luxury Taj properties like Taj Palace Hotel (Dubai), 

Taj Mahal Hotel (New Delhi) and Taj Lake Palace (Udaipur). He was 

later appointed as Director of Operations at Courtyard by Marriott in 

Ahmedabad in 2011. He is all set to provide leadership and strategic 

planning to all departments of the hotel. 

abhinandan ShaRMa has been 

appointed as Assistant General Manager — 

Finance at Clarks Inn Group of Hotels. He is 

one of the longest-serving employees in the 

company, who came on board soon after 

the Clarks Inn Group of Hotels was formed 

in 2006. Sharma has enormous experience 

and understanding of the complex hospitality business and has made 

invaluable contribution to the growth of the company since his joining. 

He has previously worked with some of leading hospitality names, such 

as Hotel Sayaji and Hotel Fortune Landmark.

JatindeR dhaliwal has been appointed 

by Jaipur Marriott Hotel as Executive Chef. 

With over 20 years of experience in the 

Hospitality industry, Chef Dhaliwal enjoys high 

credibility across the culinary landscape. Born 

in a Punjabi family, he completed his schooling 

from Rashtriya Military School, Chail, Shimla, 

and graduated from IHM Jaipur Culinary College. His culinary range 

led him to multi-faceted positions in several luxury hotels and cruise 

liners, such as Royal Caribbean International, Concept Hospitality, JHM 

Interstate, and became a staple within the Marriott family. While rising 

through the ranks, Chef Dhaliwal successfully led culinary operations 

across the country, most recently at Le Meridien, Jaipur. An advocate for 

innovation, Chef Dhaliwal believes in using fresh ingredients. 

aRzooMan iRani has been appointed as 

Head Chef at Hilton Jaipur. He has a culinary 

expertise of 22 years in the Hospitality industry. 

Born and raised in Pune, Arzooman has a 

Diploma in Hospitality from Australia, a degree 

in Professional Cooking from the Baltimore 

alex KoShy has been appointed as Vice 

President, Operations, at The Ummed Hotels, 

India. After 12 years of working in Europe 

and the UK for the Fitzwilliam Group, Doyle 

Collection, Park Plaza Hotels Europe, he 

returned home in 2011 and opened two of 

India’s highest ARR generating hotels  — 

Carnoustie Wellness Resort in Mararikulam, Kerala and The Khyber 

Himalayan Resort & L’Occitaine Spa, Gulmarg, Kashmir. During his next 

assignment with Radisson Blu, Ahmedabad, he was able to increase the 

revenues by 40% and the operating profits by 100%.

aMit Sidana has been appointed as Vice 

President, Sales & Marketing at The Pride Group 

of Hotels. A seasoned hospitality professional, 

Sidana has more than 19 years of experience in 

Sales & Marketing. He comes with a diversified 

knowledge base of sales as he had worked in 

other industries like Software and Insurance sales, apart from the core 

Hospitality sales. Prior to accepting his current role, Sidana has worked 

as National Head (Sales, Marketing & Revenue Distribution) with Orchid 

Group of Hotels. In his earlier tenures, he has been associated with 

Accor Group of Hotels and Intercontinental Group of Hotels. 

SuMit GoGia has been appointed as 

General Manager at The Heritage Village 

Resort & Spa, Manesar. He will be responsible 

for all aspects of the hotel’s operational 

functions, along with sales and marketing, 

and revenue management. With over 18 years 

of experience, he has previously worked with 

prominent brands, such as The Leela Palaces Hotels & Resorts; Shangri-

La Hotels, and The Imperial New Delhi. More recently, he was the 

Director of Events with Hyatt Regency, Delhi.

Suneel Rawat has been designated as 

General Manager — Business Development 

at Clarks Inn Group of Hotels. A seasoned 

hotelier, Rawat will be responsible for the 

portfolio development and will form part of 

the core group to oversee the next phase of 

growth of Clarks Inn Group of Hotels. Rawat comes with three decades 

MoveMents
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stint in the Middle East. In his current role, Shah will be seen overseeing 

operations of the entire Food & Beverage division of Four Seasons in the 

Garden City of Bengaluru, setting a new pace in the already dynamic 

dining landscape.  

anand athavale has been appointed 

as Director of Sales & Marketing at The 

Leela, Mumbai. His core responsibilities at 

The Leela, Mumbai will include planning 

and implementing of the hotel’s sales and 

marketing strategy, maximising hotel’s 

revenues, exploring business opportunities 

through events, setting annual budgets, forecasting, analysing 

revenue reports and strategy, amongst others. He has gained a strong 

experience in the Hospitality Industry by working with JW Marriott, 

Sofitel Mumbai BKC, The Leela Palaces Hotels & Resorts and EIH Limited. 

Prior to this, he worked as the Regional Sales Manager at Trident, Bandra 

Kurla, Mumbai.

baRun Gupta has recently been appointed 

as Director of Sales & Marketing at Crowne 

Plaza, Greater Noida. Gupta is a hospitality and 

MICE sales professional with over 13 years of 

experience and has a proven track record in 

Sales and Marketing, Hotel Operations, Events 

and Special Projects. His industry experience 

includes stints with leading international hotel companies, such as 

Marriott International; Starwood Hotels & Resorts, Asia Pacific; Accor, 

and Indian Hotels Company Ltd. An IHM Bhubaneshwar graduate, 

Gupta’s previous role was as Vice President — Sales Strategy, Business 

Development & Partnerships, India for Corporate Alliance Group. 

aMit baxi has been promoted to the 

position of Director of Business Development 

at Double Tree by Hilton Pune Chinchwad. 

Earlier, he served as the Associate Director 

of Sales at DoubleTree by Hilton Pune 

Chinchwad. His immense knowledge about 

the market has helped the hotel to strategise 

International Culinary College, USA, and a Diploma in Management 

Studies from the Swiss Hotel Association, Les Roches, Switzerland. 

Whilst gaining theoretical and technical knowledge, Arzooman has 

also been hands on. His career has taken him to hotels and restaurants 

from Australia to the United States to back home in India. During his 

career as a Chef with the Taj Group of Hotels he has worked at the Taj 

Fisherman’s Cove, Chennai; The Taj Green Cove Resort, Kovalam, Kerala; 

The Taj Fort, Aguada Beach Resort, Goa; Vivanta by Taj, Whitefield, 

Bangalore; Vivanta by Taj, Bentota, Sri Lanka; Vivanta By Taj, Gurgaon, 

and The Intercontinental, Marine Drive. 

Rohit bhola has been designated as 

Director of Sales & Marketing at Radisson 

Blu, Dwarka New Delhi. He has 13 years of 

experience in the Hospitality Industry, and 

has worked with established brands such 

as Oberoi, Accor, Starwood and Marriott. 

He started his professional journey with 

the Oberoi Group in 2006, with his first project at Trident Gurgaon, 

where he honed his skills in various segments, including Front Office, 

Operations, Reservations & Revenue Management, Sales & Marketing, 

before launching another property of the group, The Oberoi, Gurgaon. 

He has also worked overseas in Sydney, Australia, for a short while.

naveen yadav has been appointed as 

Director of Sales and Marketing of The Grand 

Hyatt Kochi, Bolgatty and Lulu Bolgatty 

International Convention Centre. Yadav has 

a combined experience of 12 years in the 

areas of sales and marketing in the Hospitality 

industry. Hailing from Delhi, he finished his 

hotel management from IHM, Mumbai. In his previous role, he held the 

position of Chief Business Officer, India, for the Bloom Hotel Group.

niKhil RaJpuRohit has been designated 

as Director of Sales & Marketing at Radisson 

Blu Hotel, Paschim Vihar, New Delhi. Rajpurohit 

brings with him over 10 years of experience in 

Hospitality Industry. He has worked for brands, 

such as Wyndham Group of Hotels, The Lalit 

Hotels, Fairmont Hotels & Resorts, Hilton 

Worldwide & Radisson Blu Hotels. His last assignment was with Radisson 

Blu, Indore, as Director of Sales. In his new role, he will be focussing on 

strategic development aimed at propelling the growth of the company.

haRdiK Shah has been appointed as 

Director of Food & Beverage at The Four 

Seasons Hotel, Bengaluru. A seasoned 

professional, Shah first joined the company at 

Four Seasons Hotel Mumbai in 2010, handling 

the award-winning Asian Restaurant, San:Qi 

and then Café Prato, post which he took on an 

expanded role of Assistant Director of Food & Beverage in 2016, after a 

G. KaMala vaRdhana Rao, IAS, has 

assumed office as Chairman and Managing 

Director of India Tourism Development 

Corporation (ITDC). A 1990 batch IAS officer 

of Kerala cadre, Rao is Additional Secretary, 

Government of India. His last assignment 

was as Principal Secretary, Public Works 

Department, Govt. of Kerala. Rao brings with him rich and diverse 

experience, having earlier held key posts as Principal Secretary, 

Public Works Department, Govt. of Kerala; Secretary, Tourism with 

charge of Secretary, Food and Civil Supplies, Kerala; Chairman of 

Indian Tobacco Board; Managing Director of SC /ST Corporation in 

Andhra Pradesh and in the Ministry of HRD, Govt. of India.
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He has previously been associated with prominent hotels such as 

The Resort, The Orchid, The Lalit, Holiday Inn, The Westin, The Leela 

Kempinski, Oberoi and Taj.

vaRun bhutani has been appointed as B&F 

Manager at Aloft New Delhi Aerocity.  He brings 

with him 11 years of experience with multiple 

hospitality brands, such as ITC, Carlson, IHG & 

Lemon Tree. His most recent assignment was 

at the Westin Gurgaon. There, he spent more 

than a year as an Events Manager, Wedding.

haRiSh KuMaR has been appointed as 

Front Office Manager of The Westin, Pune 

Koregaon Park. Kumar is a versatile and result-

driven professional with more than 7 years 

of experience in developing exceptional 

relationship with clients, peers and senior 

leadership to provide superior customer 

service. Kumar has completed his Bachelor of Science in Hospitality and 

Hotel Administration from Chandigarh Institute of Hotel Management 

and Catering Technology, Chandigarh. At The Westin Pune Koregaon 

Park, Kumar will be responsible for maintaining established quality 

and service standards and managing the front office to ensure an 

outstanding experience. 

ManoJ viRMani has been appointed as 

Strategic Advisor of Signum Hotels & Resorts. 

An industry veteran with two decades of 

experience, Virmani has previously been a part 

of brands like ITC hotels and The Taj group of 

hotels. His role at Signum Hotel & Resorts is to 

guide the company with a vision and mentor 

the core leadership team with a solid background. 

Sunil SiKKa has been appointed as Strategic 

Advisor for Signum Hotels & Resorts. He will 

be responsible for brand expansion in India 

and international markets. He comes with 

a rich experience of 39 years. Prior to this, 

he has worked with one of the giants in the 

hospitality industry, ITC Hotels. 

abhiSheK laMba has joined Crowne Plaza 

Greater Noida as Executive Housekeeper. An 

Institute of Hotel Management Chandigarh 

graduate, Lamba comes with more than 14 years 

of experience in the Hospitality Industry. His last 

assignment was with Radisson Blu Dwarka as 

Executive Housekeeper. Prior to this, he worked 

with several esteemed brands. At Crowne Plaza Greater Noida, Lamba 

will steer housekeeping with a focus on guest experience, manpower 

management, cost control and driving further efficiency in operations. 

better against competition. He is all geared up to bring his impeccable 

expertise with his new role as Director of Business Development. Amit 

Baxi will be reporting to GM on business development, planning and 

budgeting and brand building. He has a rich experience of 11 years 

in Sales and Marketing. Prior to joining DoubleTree by Hilton Pune 

Chinchwad, he was associated with prestigious brands, such as The 

Leela Palaces Hotels and Resorts and The Pride Hotel.

anitha SiMon has been appointed as the 

Director of Human Resources at Sheraton 

Grand Chennai Resort & Spa. Bringing with her 

13 years of experience in the service industry, 

Simon takes on a leadership position to create 

a positive environment, wherein the whole 

team is aligned with the goals of the hotel. As 

Director of Human Resource at Sheraton Grand Chennai Resort & Spa, 

Simon will implement her excellent interpersonal communication skills, 

critical thinking, budget handling, counselling, and management skills 

to further boost the dynamic energy at the resort. 

GuRpReet SinGh KandhaRi has joined 

Concept Hospitality Pvt. Ltd. as Operations 

Manager at The Fern Spazio Leisure Resort, 

Anjuna, Goa. He has been in the industry for 

the last 10 years and has worked with brands, 

such as ITC Sheraton Park Hotel and Towers, 

Chennai; Taj Coromandel, Chennai and Hilton 

a Flagship Hotel, New Delhi. A hospitality graduate from IHM Srinagar, 

Kandhari was last associated with Park Inn by Radisson, New Delhi.

hiManShu KuMaR has been designated 

as Revenue Manager at The Leela, Mumbai. 

With over 15 years of global experience, he 

brings with him a vast understanding of the 

Hospitality Industry. In his current role, he will 

be looking after company’s revenue function 

alongside development and implementation 

of right rate strategy. He will also help the brand to maintain a trajectory 

of growth, maximising overall revenue and identifying new business 

opportunities. He started his career with Marriott Global Sales and later 

moved to work with brands, such as InterContinental Hotels Group, 

Savoy Hotel Apartments Dubai, Marco Polo Hotel Dubai, etc. Prior this, 

he worked as the Director of Revenue Management at Double Tree by 

Hilton, Pune.

aninda Guha has been appointed by 

DoubleTree by Hilton Pune Chinchwad 

to head the hotel’s Food and Beverage 

Service team. In his new role, Guha will be 

managing the overall operation of Food 

and Beverage department and delivering 

excellent guest experiences. He brings with 

him more than two decades of expertise in the Hospitality Industry. 
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Kamal Gill

Cruising the high seas

F
ounded in 1972, today, the Carnival Cruise Line is one 
of the most respected players in the field of cruise 
hospitality. With 26 ships at sea and many more waiting 
to be deployed, the company is on a mission to expand 
its global footprint. Its first port of anchorage is India, 

where there are a growing number of cruise travellers with 
deep pockets, who wish to explore the high seas. 

For almost 10 years, Carnival Cruise Line has forged a fruitful 
business partnership with Discover the World, providing guests 
with an opportunity to access cruise packages at attractive 
prices. Additionally, Discover the World educates and trains its 
partners to curate unique cruise itineraries.  

Today’s Traveller caught up with Luke Smith, Head of 
International Sales, Carnival Cruise Line; Dipti Adhia, Director 
Sales & Product Head, Cruises, Discover the World, and Juan 
Carlos Yebra, Business Development Manager, International 
Sales, Carnival Cruise Line, who spoke at length on the 
importance of the Indian market and some of the unique 
challenges posed by it.  

In an exclusive interview with Today’s Traveller, Luke Smith, Head of International 
Sales and Juan Carlos Yebra, Business Development Manager, International Sales, 
Carnival Cruise Line, share their views on what makes India a key market in the 
Cruise Industry

iNTERViEW

Q. Tell us about the purpose of your visit to India? What
are the key areas you would like to concentrate on as far
as the Indian market is concerned?
Luke Smith: The main purpose of this visit is to engage with
our B2B partners in India. We have been here for only a short
while, yet we are overwhelmed by the vibrancy and dynamism
of this country. The most important part of our business is our
travel agents or partners, who sell our products. We are here to
acknowledge their contribution.

India is a market with a great growth potential. We have met 
many travel agents here and are impressed by their passion for 
the Cruise Industry and the growth of Carnival Cruise Line. Our 
advice to our travel partners is that the more you engage with 
Carnival, the more it will engage with you in return. There is 
a lot on offer in terms of training, support and familiarisation 
with the products on offer. A lot of this will be routed through 
our partner, Discover the World. 

Juan Carlos Yebra: We are happy to host this Trade Event 
organised by Discover the World and Carnival Cruise Line. 
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Q. What are the peculiarities of the India market that set it 
apart from others?
An India-specific Group policy is unique to this market. Under
this policy, Indian agents can provide names of the customers
in a group 30 days later than rest of the world. This gives them a 
lot of flexibility in terms of their Visa application and interviews.  

Another peculiarity is the size of the group. The UK which 
is one of our core markets, group size is much smaller as 
compared to Indian groups. However, when it comes to India, 
we have to accommodate larger groups, some of whom may 
be out celebrating weddings or other important events. Food 
is another important factor. We have dedicated menus for our 
Indian groups. 

Q. What are your thoughts on the MICE market?
Luke Smith: MICE and corporate incentive groups certainly
constitute a large part of our business in the country. We have
a dedicated chartered meetings and incentive group in Miami
as well.

Dipti Adhia: What we have seen with MICE groups in 
India is that they generally prefer short-haul destinations 
as compared to long-haul ones. They prefer short cruises to 
nearby destinations like Singapore or Hong Kong rather than 
long-haul cruises to Europe and America. We also do chartered 
cruises for religious groups. 

To summarise, I would say India has become an emerging 
market for international cruising and there is huge potential 
for everyone. The Indian traveller has been cruising for the last 
20 years or more, with certain segments having graduated 
to become connoisseurs of cruising — even undertaking 
expedition and small ship cruising, while a large segment 
enjoys cruising as at least one part of their vacation. MICE and 
special events will also continue to be a high point of 2020 that 
we hope will continue to grow as a great and new option for 
those planning for such events.

We’ve been working really close with Discover the World 
and obtaining great results in India. Carnival will continue 
supporting Discover the World. We are confident that 2020 is 
going to be a great year for all of us.

Q. In terms of business, what is your major takeaway from
the Indian market?
The key takeaway from a business perspective is the potential
that the market holds. Indian travellers are aspirational and
constantly evolving. Starting with local cruise companies, they
have moved to international cruise providers for both short-
haul and long-haul destinations. The other major aspect is
their passion for travel, particularly cruising. Both these factors
have made India a crucial market.

Q. What are the measures one should take to provide a
boost to this market?
One of the major points of discussion with our partners has
been the need to provide them with API connections. API
or Application Programming Interface will allow our travel
partners to take our products and put them directly on their
website for sale. This will be done through Discover the
World. So, agents will be able to contact Discover the World
and get an API connection from them on our products. This
will enable them to sell our product quickly.

The other area where we need to invest in heavily is 
training and product knowledge. We are also offering, for 
the first time, a familiarisation trip for some of our key travel 
partners. We shall invite them onboard a Carnival ship and let 
them experience our product the same way our customers 
would. This will help them sell our products to our customers.   

Q. How has Carnival’s relationship with the India market
shaped up over the years? What are your future plans?
Carnival has been working with Discover the World for
about 10+ years. But, the international strategy of the
company changed only about three years ago. We now have
a dedicated international division, which looks after all the
GSA and PSA partners globally and are now in a position to
identify the next big market. India is definitely one of the key
contenders.

Dipti Adhia: To add to what Luke has already said, I must 
admit that his presence in India itself speaks volumes about 
the importance that Carnival Cruise Line is giving to this 
market. 

Luke Smith: One aspect that Carnival is focussing on is to 
bring about a shift in the understanding of the product. For 
instance, for a first-time cruiser, we tell our travel partners not 
to sell a 10-day-long travel package. Instead, sell a 3-4-night 
package out of our key ports, such as Miami, Orlando, LA, 
New York, etc. There are a myriad of other products with 
which you can tie-up ours. 

From left to right: Nitin Sharma, Juan Carlos Yebra, Dipti Adhia & Luke Smith



Capt. Sanjay Saket
Head administration
Bajaj allianz General Insurance 
Company Ltd, pune

Q: Most memorable trip to any destination: 
My most memorable journey was a 6-day trip to Sydney. The 
trip presented me with many amazing bouquet of surprises and 
unique experiences.

Q: you dream of going to:      
It is my dream to visit Masai Mara, Kenya, for a safari trip and 
enjoy its vast, protected landscapes and Nature in its raw form.

Q: Favourite airline and why? 
Qantas Airways. The efficient airline crew made my long-haul 
journey feel short with their warm hospitality and impeccable 
service.

Q: Best hotel experience and why?  
Hyatt Sydney. The view towards Darling Harbour through the 
hotel’s overlooking windows is simply mesmerising. My other 
favourites are Rambagh Palace, Jaipur, and Umaid Bhawan 
Palace in Jodhpur. The courtesy and hospitality extended at 
both the hotels are unmatched experiences.

TT Bureau

Q: a place you plan to visit again:
Phi Phi Islands in Thailand, because it takes me far and away 
from the daily rush of life.

Q: a family vacation that stands out?  
My family vacation to Phi Phi Islands. The clear blue waters, 
cool breeze, and scenic surroundings have its own effect that 
soothes you completely.

Q: your best holiday with friends:
The reunion trip to Goa with my school friends. It was such a 
unique way to spend time with my childhood buddies and 
cherish those old memories and relive them once again 
together.

Q: Great food you enjoyed and where?   
The Malaya – a Malaysian cuisine restaurant, overlooking Darling 
Harbour in Sydney. It stands out for its delicious Malaysian fare 
and amazing service.

Q: What to watch out for while travelling? 
Pack light, book and cross-check all your belongings and other 
important things in advance, read a little about the place you are 
going to visit and respect local customs and traditions.

Q: as a travel buyer, what’s your philosophy? 
I believe travel widens your worldview, as nothing teaches you 
more and faster than a well-travelled journey. Keep your mind 
open and embrace things as they come.

corporate 
Jet-setter
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Amol PrAsAdi
Associate General manager
Kaya india, mumbai

Q: most memorable trip to any destination:
My multiple tours to Austria have been most memorable. Austria 
is famous for its castles, palaces and buildings, among other 
architectural marvels and skiing resorts. Austria is a culturally rich 
country with a mixture of Austrian and Bavarian cultures. Scenic 
beauty and traditional houses set across cities and villages of 
Austria make it an outstanding destination. It is one of the best 
places for skiing. Music lovers should visit Salzburg, the birth 
place of Mozart, which is now a centre for art and music. Salzburg 
Festival happens every summer which hosts musical and drama 
shows by very famous artists.  

Q: You dream of going to:
South America is one region I am eagerly looking forward 
to explore. The region is one of the most diverse areas in this 
continent with amazing natural sights and food to savour.

Q: Favourite airline and why?  
Cathay Pacific is my most preferred airline, be it for business or 
economy class. I have travelled both business and economy with 
them. The lounges, in-flight service, on-time flights, great food 
and the experience are way beyond anything I have seen.

Q: Best hotel experience and why? 
King David Hotel, Jerusalem. This is a heritage property built 
almost in limestone, situated in the city centre overlooking 
Old City and famous Mount Zion. The property generally hosts 
presidents and prime ministers of all countries. The day-and-
night views from restaurant are exemplary. This is one place 
every traveler needs to experience at least once during their visit 
to Jerusalem. The property architecture and service levels are a 
true reflection of Israeli people and their culture.  

Q: A place you plan to visit again? 
Hong Kong is one place that always offers something new for 
every age group. I have visited Hong Kong thrice for leisure 
and business. They have got a plethora of things to offer, from 

TT Bureau

adventure parks, shopping, food, cruises, helicopter rides to night 
life etc. Paris is another destination I would love to visit again as 
one can’t do justice to all the Parisian attractions in just one visit.

Q: A family vacation that stands out:
When it’s family it’s Singapore. The facilities, infrastructure, ease 
of travel, weather plus food are excellent to support all family 
needs. They have got everything a family will look forward to on a 
vacation. Our family covered half of Singapore’s key destinations 
on foot and used metro for the rest, making it a most commuter-
friendly destination.

Q: Your best holiday with friends:
Munich, Germany, is known as the beer capital of the world. No 
visit is complete without  a visit to Hofbräuhaus (oldest and most 
famous beer garden), known for its beer, food and music. The 
city centre has heritage buildings, town halls, churches and local 
markets. Must visits in Munich are BMW Museum and Olympic 
City.

Q: Great food you enjoyed and where? 
Burj AI Haman – Lebanese food in Burj Khalifa and Dubai Mall. It 
is one of the best Lebanese restaurants in the city with a huge 
menu at your disposal. In the evening, book a table in gallery 
section from where you can view the water and light show of 
Burj Khalifa.

Q: What to watch out for while travelling? 
A very well-planned itinerary with advance bookings. Carry 
enough medicines if you are travelling to far-off destinations 
from city. Weather in some countries is drastic, be prepared for 
rains, snowfall or cold breeze.

Q: As a travel buyer, what’s your philosophy? 
Avenues a country or region offers. This can change on type of 
group you are taking. A perfect balance of adventure, shopping 
and food always makes a great tour for any destination.

corporate 
Jet-setter
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Tushar Maheswari
assistant Vice President - events
Max Life insurance Company 
Limited, Gurugram

Q: Most memorable trip to any destination:
Visiting New Zealand has definitely been the most memorable 
trip of my life. Visiting Auckland was a dream come true for me. 
It is a diverse multicultural city filled with historical monuments 
and natural beauty. For the first time in my life, I had a real-life 
experience of sailing and flying a plane. The feeling can’t be 
described in words.  

Q: You dream of going to: 
I have explored a lot of international destinations in my life. But 
Las Vegas is still my dream destination. The resort city is famous 
for its nightlife, casinos and entertainment options. The energy 
and the dynamism of the place are beyond comparison.

Q: Favourite airline and why?
I like Singapore Airlines for its punctuality, congenial cabin 
crew, cleanliness and comfortable seats, which come with a 
convenient in-set power supply feature. I also love its award-
winning in-flight entertainment system. 

Q: Best hotel experience and why? 
While I have stayed at several hotels, JW Marriot Jaipur Resort 
& Spa is my all-time favourite. Situated at the heart of the 
Rajasthan, the hotel is known for its sheer luxury, comfort and 
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royal opulence. The best part of the hotel is that it combines 
traditional architecture with modern elements.  

Q: a place you plan to visit again:
I wouldn’t mind visiting Greece. The land is known for its 
stunning landscapes, pristine beaches and lively culture. One 
can find passionate music, scrumptious cuisine, and indulge in 
thrilling activities.

Q: a family vacation that stands out: 
I would always remember the family vacation we took to 
Singapore. My family and I had wonderful experiences in this 
port city, known for its vibrant, cosmopolitan culture and warm, 
friendly people. From Sentosa Island to Merlion, the official 
mascot of Singapore, there was a lot to enjoy. The view at 
Gardens by the Bay was stunning. Kids had a wonderful time at 
Universal Studios. 

 Q: Your best holiday with friends:
Moscow. The city is known for its famous museums, galleries 
and theatres. I thoroughly enjoyed my stay in Moscow. I would 
certainly like to visit it once again.

Q: Great food you enjoyed and where?
Istanbul has the best street food scene in the whole world. 
Grilled meat, baked goodies, wraps, sandwiches and sweets are 
some of the delicacies that one must try out. 

Q: what to watch out for while travelling?
Personal safety is important while travelling. Taking care of your 
finances and documents are other important things that must 
be kept in mind, especially while travelling alone.

Q: as a travel buyer, what’s your philosophy? 
I am not interested in material things. However, I do believe in 
acquiring memories. The desire to create exciting memories is 
what drives me towards travelling.   

corporate 
Jet-setter
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M
illennial travellers are now making their travel 
and hotel choices based on far more than just 
expansive suites with avant-garde facilities. 
They want experiences, personalisation and to 
discover places before they become passé.

Today, hotels leave no stone unturned while trying to curate 
experiences for guests that showcase destinations, natural 
assets, authentic culture and delectable food.

Poised as Millennium city’s largest lifestyle hotel, The Leela 
Ambience Gurugram Hotel & Residences has long been the 
vanguard for exhibiting the city’s unique culture to discerning 
business and leisure travellers. 

In sync with the Leela Group’s elegance and style, the 
hotel has successfully carved a niche for itself by excelling in 
all its deliverables, namely, in its impeccable service, luxurious 
rooms, sumptuous dining and a warm, home-away-from-
home ambience. 

Located at an easily navigable distance from the Indira 
Gandhi International Airport and the Rapid Metro, the location 
puts the hotel near plenty of domestic and international business 
headquarters, while the attached shopping mall is a major area 
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Quintessential luxury
The Leela Ambience Gurugram Hotel & Residences seamlessly combines business 
and pleasure to create incredible experiences 

draw. A nine-hole, flood-lit golf course at Ambience Golf Greens 
make the hotel an ideal place for golfing enthusiasts as well.  

Well-appointed Rooms
Combining state-of-the-art luxury and the essence of traditional 
Indian hospitality, the hotel features 411 rooms and suites that 
redefine the very definition of experiential travel. The spacious 
rooms, starting from 484 sq ft, are well equipped with all the 
comforts needed for a relaxing stay in the city. A few of the 
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rooms are attached to private terraces, which 
offer a panoramic view of the Rajokri Greens. 

The Royal Club rooms bring alive the essence 
of luxury with access to the all-exclusive Royal 
Club Lounge, which has dedicated cocktail 
hours. 

The Presidential Suite, which is spread across 
3,617 sq ft, is an elegantly adorned space made 
for the top echelons of society. The suite comes 
with a luxurious living room, dining room, 
bedroom, private study, massage parlour, and 
butler pantry.

Fine dining
The Leela Ambience Gurugram Hotel & 
Residences offers an array of dining options for 
gourmands. Spectra, the 24x7 award-winning 
restaurant, is perfect for a relaxed dining 
experience. For a pan-Indian experience, make 
your way to Diya.  

Evenings are made better with single malts, 
cocktails and premium liqueurs at Rubicon 
Bar and Cigar Lounge, which sets the mood 
with its warm wooden panelling and maroon 
leather upholstered sofas. Zanotta, the Italian 
specialty restaurant, uses the freshest of seasonal 
ingredients to offer authentic Italian dishes made 
with great passion and expertise.

Bonanza Banqueting 
The real star of the hotel is its outstanding 
banqueting facilities, spread over 35,000sq.
ft, both indoors and outdoors. Sophisticated 
and upscale décor in muted colours, bespoke 
spaces that put up a business disposition and 

comfortable boardroom furniture and fixtures, and well-integrated audio-visual 
communications systems are some of the defining features of the boardrooms 
at The Leela Ambience Gurugram. Dedicated corporate meeting spaces such as 
Pearl Ballroom, Royal Room and Maple Room are perfect for holding corporate 
get-togethers, product launches and even social gatherings.

leisuRe Facilities
No experiential travel is complete without a well-deserved pampering session. 
The hotel’s spa offers as many as 11 treatment rooms, where guests can enjoy 
body scrubs, body wraps and therapeutic massages. The salon is a one-stop 
destination with a team of expert professionals who work hard to give you the 
latest trends in hair and make-up. Stay fit and energised with an exhilarating 
workout at the fitness centre, where trainers help you shed those extra calories. 
Lastly, take a few laps in the temperature-controlled swimming pool that 
overlooks the vast expanse of the Rajokri Greens. 

memoRaBle expeRiences
The Leela Ambience Gurugram is strategically located at the Delhi-Gurugram 
border with the capital city on one side and Gurugram on the other. Savour 
the best of both cities while enjoying a staycation at the property. With Leela 
DISCOVERY experiences, take an Old Delhi Food Tour, a chauffeur-driven, half-
day tour across the heritage sights of Delhi or guided tour of the famous art 
galleries of Delhi. A day trip to the iconic Taj Mahal or cooking session at one of 
the hotel’s several live counters could also be on the cards.  

Yoga Studio
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J
alesh Cruises is India’s first multi-destination cruise line that has the 
best of entertainment shows, leisure activities and exotic cuisines, all 
packed with the finest international hospitality, on the high seas. Today’s 
Traveller met with Devesh Khanna, Chief Commercial Officer, who spoke 
at length about the challenges pertaining to the Indian market and what 

makes Jalesh Cruises stand out amongst a bevy of other cruise companies.

Q. What are your thoughts regarding the Indian Cruise market?
The Cruise industry in India is still at a nascent stage. Despite contributing to
approximately 9.2% of India’s GDP in 2018, having 1.6 billion domestic visitors
and 24 million outbound passengers, India’s share in the global market is still
small. These numbers, therefore, beg the question: What are the main factors
that are stopping the Cruise industry in India from achieving its full potential?

In our opinion, there are a number of practical reasons that deter the Indians 
from taking up cruising as a means of travelling. Food is one of the most important 
considerations for Indian travellers. A lot of international Cruise companies claim 
to offer special menus for Indians. However, the choices available, the quality of 
the food and the taste leave much to be desired. 

The overall cost incurred by Indian travellers is also another deterrent. 
Most cruises, both long-haul and short-haul, are international in nature, that 
require Visa clearances, flight bookings, hotel stays and transfers. These shoot 
the costs up.

 So do the size of cabins. Most economical cabins are small and cannot 
accommodate four people, whereas on an average, a millennial family has at 
least two adults and two children. Other factors include fear of cruise etiquette, 
clash of flight and cruise timings, etc.

Devesh Khanna, Chief Commercial Officer, Jalesh Cruises, sheds light on the recent 
changes afoot in the company policy towards the Indian market

AN UNPARALLELED 
JOURNEY

Conversation

Jalesh is trying to create a 
unique India-specific model for 
cruising. This model is certainly 
inspired by the best practices 
prevalent in the mature 
markets of the world. However, 
it is also compatible to local 
culture and preferences. 

- Jurgen Bailom, President
            & CEO, Essel Group
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Q. What makes Jalesh Cruises different from other Cruise
companies?
Keeping the above-mentioned factors in mind, Jalesh has come up 
with a number of initiatives. Familiar Indian food and tikka-garland
greeting on arrival are some Indian touches that one gets on Jalesh 
Cruises. Moreover, Broadway shows, casinos and live bands are the
international touches that make Jalesh at par with other cruises in
the world. Further, we sail from Mumbai, which is easily connected
to all the major cities in India. Therefore, the flight costs come down. 
Visa costs are totally eliminated. Onboard liquor is reasonable, while, 
even the most economical of all cabins can easily accommodate up
to four guests. 

However, apart from international cruises, we do have an array 
of domestic cruises to choose from. These cruises are perfect for 
an extended weekend stay. If you happen to have a long weekend 
and want a quick trip, then this is a perfect holiday experience 
for you. With 837 rooms, conference space for more than 1,000 
guests, children zone, a fully equipped fitness centre, salon with 11 
treatment rooms, an unlimited and lavish menu, Jalesh Cruises is 
committed to bringing the cruise experience closer to home at very 
affordable prices.  

Q. There are talks about Jalesh Cruises changing its sales
model. Can you shed light on this?
In its short history of existence, Jalesh has learnt an important lesson 
that holds true for all markets. Evolution is the name of the game.
If you are not adapting to the changing circumstances, you’ll soon
disappear. Jalesh is expanding its footprint in India in two ways.
Firstly, the company will spread out across the country in more
than 60 cities with the help of regional GSAs, who will push cruise
packages to travel agents and corporate houses. Secondly, we are
also simplifying our online booking process. The main booking
flow is being shrunk from the existing nine clicks to four clicks.
Travel agents, on the other hand, will now get an ability to create an 
instant login and create bookings online on our website. They will
not require any assistance to book. In short, a combination of offline 
and online marketing efforts will help Jalesh to achieve its goals. 

Q. How would you compare this new model to the existing
sales models of the Hospitality and Aviation industries?
To begin with, a cruise is different from hotels, resorts and theme
parks, in the sense that it is a combination of all these options. It
is a holiday experience that has 24x7 live shows, unlimited buffet,
entertainment options and a wide range of accommodation
choices. The booking of a cruise holiday is distinct from others.
Our booking process needs additional information such as food
choices, personal preferences, etc, which helps in being prepared
for all types of guests. For instance, we have a separate counter
for our Jain clients and our expertise has helped us in catering to
a large group of Jain guests. For our sales and distribution model,
we are relying on a combination of offline and online modes,  that
is different from our competitors, who exclusively rely on offline
methods, mainly through GSAs or travel agents for booking.

Q. To sum up, what are the highlights of Jalesh cruises for
Indian markets?
The offerings of Jalesh Cruises have been customised exclusively for 
Indian tastes. Everything from food to entertainment to hospitality
is a perfect blend of Indian tastes and international cruising trends.
It is cost-effective, as for domestic sailings you don’t need a visa or
a passport. Even for some international destinations in the Middle
East, we depart from Mumbai, which, once again, brings down the
flight costs.

India is a large market and a very unique one 
at that. It requires a combination of both 
online and offline marketing efforts merged 
at just the right point to make it effective. We 
will do just that. 

- Rajiv Duggal, Strategic Advisor

In its short history of existence, Jalesh has 
learnt an important lesson. Evolution is the 
name of the game. If you are not adapting 
to the changing circumstances, you’ll soon 
disappear. 

- Devesh Khanna, Chief Commercial Officer

It is a proud moment for 
Indians to have their own ship 
customised for them. Jalesh 
Cruises caters to all sections, 
from kids to teenagers, from 
adults to the elderly. 

— Preeti Sharma, VP, Business Development, Corporate 
Communications and Synergies



T
he essence of luxury travel today is the prioritisation 
of unique experiences, a trend that has been 
appropriated by the Hospitality Industry and 
incorporated as stand-out key differentiators in the 
whole hospitality experience. 

On the ground, this translates into a service approach that 
includes hands-on attention from staff and a ‘home away from 
home’ experience with personal touches. It also dwells on a 
food-focussed travel experience in which hotels extend guests 
indulgent in-room dining, curated master classes based on 
local cuisine and specialties, organic ingredients sourced from 
local farms, food and wine pairings all of which inculcate Hyatt’s 
philosophy of Food, “Thoughtfully Sourced & Carefully Served”.

The contemporary and elegant Park Hyatt Hyderabad does 
just this. Woven into its very fabric is the belief that luxury is 
personal, one that reveals itself in startlingly pleasurable ways 
in every sphere of the hospitality experience – in its arresting 
artwork, delectable food and wine, personalised service, plush 
and sophisticated ambience, therapeutic luxury, incredible 
culinary experiences and more. 

Located in the business hub of the tony Banjara Hills, Park 
Hyatt Hyderabad has great connectivity to the airport, the IT 
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The Park Hyatt 
Hyderabad experience 
is manifested in its 
fine art, sumptuous 
food and wine and 
personalised luxury 
service

IntImate 
experIences

hub and close proximity to renowned hospitals and shopping 
centres of the city. 

Artfelt experiences 
Step into The Living Room at Park Hyatt Hyderabad, which gives 
new meaning to the concept of a hotel lobby. The artwork, 
interior design elements, styling and Food and Beverage 
offerings have been curated to bring alive the eclectic local 
flavour into the lobby. The striking centrepiece in the main atrium 
lobby, ‘The Sculpture,’ designed by John Portman, is iconic and 
adds to the Art experience at Park Hyatt. Showcasing the finest 
in budding as well as acclaimed artists, The Art WalkWay at Park 
Hyatt Hyderabad is one of the city’s leading galleries, and hosts 
some of the finest masterpieces.

MAsters of food & Wine
Park Hyatt Hyderabad takes pride in delivering exceptional 
dining experiences and makes sure that their restaurants satisfy 
and satiate guests’ palates with all the right offerings. Be a part 
of the Masters of Food & Wine experience, which is a series of 
sophisticated culinary and beverage experiences hosted by 
Park Hyatt hotels worldwide. Through engaging and interactive 
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events, area residents and visiting gourmands can 
connect with and acquire skills from award-winning chefs 
and sommeliers, professional chocolatiers, local farmers 
and more.

the rikA And tre-forni experiences
An authentic Italian experience, Tre-Forni features an open 
kitchen. An inclusive culinary affair, it consists of a menu 
comprising antipasti, pasta and grilled premium meats, 
using the finest ingredients. For intimate conversations 
and cocktails, visit the Tre-Forni bar, the indoor seating 
area, the Terazzo with an illuminated view of Hyderabad’s 
skyline or in the semi-private dining room. The Sunday 
Brunch is the city’s most sought-after experience with 
live music, great wine options and the best in authentic 
Italian cuisine. The Tre-Forni bar is a popular destination 
for those who have the finer taste in whiskey and cognac. 

Rika, derived from Paprika, is an enchanting culinary 
experience that has set a buzz in the F&B industry, in 
terms of its out-of-the-box concept and vibe. Rika curates 
modern Asian dishes under the umbrella of chillies, based 
on their scoville units. The cuisine is modern Asian and 
incorporates the best of Chinese, Teppan and Sushi, with 
hits of chillies from across the globe.

VoW experiences And luxe Business
Saying ‘I Do’ at Park Hyatt is an experience par excellence. 
A dedicated team of expert planners oversees all needs – 
from exquisite floral arrangements, personalised services 
to an expertly crafted gourmet cuisine. All event menus 
are tailor-made by the hotel chefs. From honeymoon 

suites to bridal spa and salon packages, it’s all worked out. The key 
to personalisation for hotels lies in taking advantage of technology 
to automate and streamline the entire guest experience from the 
beginning to the end. Park Hyatt Hyderabad offers state-of-the-art 
facilities, including fully-equipped workstations, secretarial services, 
and much more for your event to be seamless and memorable. 

With sophisticated venues and unrivalled service, Park Hyatt 
Hyderabad is your prestigious address for business events, both small 
and large. From dynamic sales meetings to memorable anniversary 
celebrations, the hotel’s venue is an ideal location. The Meetings & 
Events team is equipped to assist in customising and supervising any 
event from its inception to the finale.

the Wellness experience
The Spa blends the wellness of Hyderabad’s opulent Nizami culture 
with the latest in contemporary advancements. Royal fragrances blend 
with expert crafted pearl rituals and the sophisticated herbal healing of 
timeless tradition to give you a decadent experience.

pArk hyAtt curAted tours
Discover the flavour of Hyderabad through the hotel’s curated tours 
that will create indelible memories forever. With Park Hyatt Hyderabad, 
explore the legacy of royal Nizami traditions, enjoy the sights and 
sounds of the historic city, shop for local handicraft items and sample 
authentic local cuisine of the city.  

29Today’s Traveller • November - December 2019



Promotion

A unique blend of vintage architecture and serenity, Welcomhotel Amritsar 
offers guests specially curated moments and experiences 
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A 
history aficionado’s paradise, Amritsar’s landmark 
historical sites speak of a valorous past that captures 
India’s old-world charm and heritage. Additionally, 
the city beckons with its cheery yellow fields and 
the famous Punjabi bonhomie. Ensconced within 

this appealing ambience and away from the urban chaos is 
Welcomhotel Amritsar – an enriching experience of vintage 
charm and serenity. 

Some properties affect the way you feel. Spread across eight 
expansive acres, amidst a rustic backdrop, the hotel has been 
built around the erstwhile Sandhanwalia Haveli which traces its 
origins to the early 1900s, evoking sepia-toned images of the 
past. Artfully restored to preserve the cultural, architectural and 
culinary nuances of that era, alongside avant garde facilities, 
Welcomhotel Amritsar is the epitome of timeless tradition and 
contemporaneity.

Setting new benchmarks for hotel design and immaculate 
service, boasts culinary expertise by resurrecting long-lost 
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Enriching 
ExpEriEncEs AwAit

recipes from Amritsar’s treasure trove and bringing alive the 
flavours of a glorious past. And, in sync with today’s buzzword 
for curating personalised experiences, Welcomhotel Amritsar 
invites discerning business and leisure travellers on journey of 
enriching experiences. 

Located close to the airport and a short drive from the 
revered Golden Temple ‘Darbar Sahib,’ the hotel invites 
you to experience the juxtaposition of Amritsar’s famed 
exuberance alongside the tranquil calm of the rustic Raja 
Sansi area. Step into this ravishing, expansive space, where 
timeless traditions, rejuvenating therapies, curated dining 
experiences, and more, await.

Well-appointed Rooms
Experience the ambience of a heritage Mansion with 101 
guest rooms, including 4 executive suites, 2 junior suites and a 
Presidential suite, offering a fine blend of modern facilities and 
warm, efficient service. All accommodations offer complimentary 



Internet, coffee and tea making facility, spacious bathroom with 
separate shower facility, amenities and hairdryer, 43” Smart TV 
and day bed. The hotel also provides a complimentary shuttle to 
the Golden Temple (fixed departures) along with the following 
features on a chargeable basis – airport transfer, laundry, doctor-
on-call, 24/7 currency exchange travel desk and outsourced 
courier services.

Fine dining & aFteR HouRs
Get spoilt for choice as you sample indigenous cuisine at the 
four dining outlets.

 � Kebabs & Kurries – Enjoy Indian delicacies at this exclusive 
restaurant that showcases scrumptious heritage cuisine, 
fine-tuned through years of research by the celebrated 
chefs of ITC Hotels. 

 � WelcomCafe Phulkari – Indulge in delectable breakfast 
and dinner buffet spreads, or extensive a la carte options 
that draw from the best of international, Indian and Punjabi 
cuisine at the all-day dining restaurant, from 6 AM to 
midnight. Welcomsthalika, an assortment of regional dishes 
on a single platter, offers a glimpse of the region’s most 
cherished delicacies. 

 � Swizzle – A vibrant place to up your spirits as you raise your 
glass at Swizzle. Take your pick between private rooms, 
indoor and outdoor seating. 

 � Dough & Co – Come alive with India’s finest collection of 
tea, coffee and eclectic concoctions at this relaxed lounge, 
where you can pamper your palate with exquisite pastries, 
cakes and savouries.

Best FoR Business and Banqueting 
The hotel’s dedicated event services team will assist you with 
any private meetings, parties and events you would like to 
setup. The following versatile sections are available –

 � * Sunehri – 4,200 sq. ft. – accommodates up to 400 people 
(pre-function area, 2,000 sq. ft.)

 � * Baradari [open lawn] – 6,500 sq. ft. – accommodates up 
to 400 people 

 � * Tejas – 855 sq. ft. – a boardroom for up to 20 people
 � * Kanak – 500 sq. ft. – a boardroom for up to 8 people 
 � * Suvarn – 500 sq. ft. – a boardroom for up to 8 people 

tHe Wellness quotient
The signature spa, K by Kaya Kalp helps you relax and rejuvenate, 
offering a curated menu of therapies and treatments from India 
and across the world. 

Pamper yourself with hair styling, skincare treatment, 
manicures, pedicures and more at the unisex Beauty Salon The 
Fitness Centre invites you to its large, fully-equipped gym with 
the latest machines and a personal trainer to guide you. Wash 
away your stress as you dive into the rippling waters of the 
swimming pool, which overlooks lush gardens.
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T
he enthralling city of Jaipur seamlessly combines the 
splendour of its historical past with the modern ways of 
life. From the gorgeous City Palace to Jantar Mantar, from 
the regal Hawa Mahal to the grand Amber Fort, the city’s 
monuments stand as a testament to its glorious past.

Hilton Jaipur, one of the most luxurious properties in the city, 
captures its essence like no other hotel. Located at a distance of only 20 
minutes from Jaipur International Airport and 5 minutes from the railway 
station, this hotel offers expansive rooms, stunning interiors, spaces for 
special occasions, and host of amenities that are guaranteed to make 
your stay comfortable.

The 179 rooms and suites of the property offer panoramic views of 
the Aravallis, the Nahargarh fort and the city skyline. 

The hotel also comprises 10,000 sq ft indoor and outdoor event 
venues with customised wedding theme food menus, dedicated entry 
to the banquet area, wedding concierge, two-hour response guarantee 
on your request with space, rate and date availability. The pillarless 
3,200-sq-ft Turquoise Ballroom, with open patio and a separate pre-
function area, can accommodate up to 500 guests. The rooftop seating, 
Signature, and the Lavender are perfectly suited for smaller ceremonies, 
such as Anniversaries, Birthdays, Mehendi and Sangeet. In the downtime 
between functions, guests may visit the spa and salon for some indulging 
or stay active with a visit to Hilton fitness centre or the pool.

Tingle your taste buds with Hilton Jaipur’s award-winning restaurants 
and bars. For a grand culinary experience, head for Aurum that showcases 
global cuisine with live counters and a spectacular Tandoori kitchen. 
The stunning al-fresco restaurant Chaandi reimagines contemporary 
Indian cuisine with poolside private cabanas, while Krystal Bar offers a 
selection of premium liquors and spirits in a trendy atmosphere. Guests 
are regaled with live performances on weekends, while a larger-than-life 
TV projector telecast the latest sporting events.

Whether it is a short business trip of a leisurely family vacation to the 
Pink City, Hilton Jaipur’s sublime hospitality experience will leave you 
asking for more.  

Royal 
GRandeuR

Experience the Pink City’s glorious past with 
Hilton Jaipur that combines modern luxury 

with traditional Rajasthani hospitality 
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W
orking professionals who are constantly on 
the run have a tough time keeping in shape. 
Faced with long work hours, erratic travel 
schedules, inadequate sleep cycles and 
greasy takeaway food, professionals more 

often than not find it hard to keep their waistline in control. 
Add to these factors a gruelling work regimen and professional 
stress and you have a veritable recipe for a disaster. A recent 
study, published in The Lancet, showed that the prevalence of 
heart disease and stroke among Indians increased by over 50% 
between 1990 and 2016. The contribution of these diseases 
to the total deaths and disease burden in the country has also 
doubled in the past 25 years. Making an effort to stay healthy 
is the need of the hour. Pooja Pattar, fitness enthusiast and 
Instagram celebrity, shares a list of must-dos for travelling 
professionals with Today’s Traveller. 

Sleep Well
The human body requires at least seven to eight hours of sleep. 
Having the required hours of sleep helps the body to be more 
productive, efficient and effective. Sleep enables the human 
body to repair itself both physically and mentally. Research 
shows that losing as little as two hours of sleep can make a 
person irritable and angry, hampering overall productivity and 
efficiency. If you are aiming for weight loss, having seven to 
eight hours of sleep per day is imperative.

Watch What You eat
Both hydration and nutrition play key roles in maintaining 
good health. Doctors recommend drinking at least two litres 
or half a gallon of water each day. Eating healthy is the next 
crucial requisite. Avoid snacking in-between meals, especially 
processed food and sugary drinks. During travel, feed your 
body all the essential macronutrients, such as protein, fat and 
carbohydrates, rather than micronutrients, such as vitamins and 
minerals. Remember, while the human body can produce sugar 
(in the form of glucose), it cannot produce salt. While travelling 
to hot and humid climes, an uptick in salt consumption may 
help the body to remain alert and active. A dinner that is high 
on the satiety quotient gives you a good night’s sleep, while 
skipping meals affects the quality of sleep.
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Fitness on the Go
Hectic work life and erratic travel schedules are pitiable excuses for not working 
out. Celebrity fitness enthusiast Pooja Pattar shows us how to achieve perfect 
health even on the move

Don’t compRomiSe on WoRkoutS
While travelling, the focus should be on maintaining health 
rather than muscle growth. Start your day with cardio and 
weight-training so that you can move on with the rest of the day 
without worry. If there’s no gym in the hotel you’re staying at, 
workout in your room. Use your bodyweight to exercise. Squats, 
lunges, jumping jacks, push-ups and burpees can easily be done 
in the comfort of your own hotel room without having to step 
out. If there is a gym available, focus on a full-body workout. 
Squats, lunges, hamstring curls, chest press, overhead press, 
back rows, etc are good enough to keep you in shape.  Aim for 
20 minutes of swimming in the hotel’s swimming pool. Round 
the day off with a 30-minute walk. Add stretching exercises to 
improve the quality of sleep. 

Pooja Pattar, Celebrity fitness enthusiast
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T
here is no experience in the world more rewarding 
than travelling. However, a hectic travel schedule 
can take a toll on the body. It is always a good 
idea to soothe jangled nerves and muscles with a 
relaxing message or to pamper your skin with an 

invigorating scrub or a soothing facial. 
Serena Spa by Heaven on Earth Wellness at DoubleTree 

by Hilton, Panaji, Goa, is the perfect place to enjoy a range of 
stimulating beauty treatments and massages from expert 
masseurs and therapists. Located in the capital city of Panaji, the 
hotel is a relaxing retreat at the heart of India’s foremost holiday 
destination. A day out at the beaches, followed by scrumptious 
Goan food at one of the numerous beachside shacks, calls for a 
full-body massage at Serena Spa to round off the day’s itinerary.

Spread across a spacious area and comprising seven 
therapy rooms, the spa is well known for its signature therapies, 
combining traditional Ayurveda knowledge and Western 
techniques. The spa uses a range of natural ingredients that 
are known for their unique qualities. In addition to the massage 
rooms, the spa is equipped with state-of-the-art steam rooms 
and jacuzzi. In short, Serena Spa ticks all the boxes when it 
comes to finding a place to relax and unwind amidst of a hectic 
Goa holiday.  

Here are a few must try recommendations from us at the 
Serena Spa by Heaven on Earth Wellness at the DoubleTree by 
Hilton Hotel, Panaji, Goa:

The Detox Massage: Flush out the toxins from your body 
with a relaxing detox massage, which targets the body’s 
lymphatic system. It uses popular herbs such as neem, tulsi and 

aloe vera, that are known for their anti-bacterial and anti-fungal 
properties. While neem is known for soothing dry skin and 
relieving itching, tulsi is an effective cleansing agent. Aloe vera 
is effective in healing wounds and cuts. Serena Spa’s luxurious 
detox message uses extracts of these herbs to give relief from 
dryness, itching, acne and skin irritation. The perfect body 
massage for after a day in the Goan sun!

The Charcoal Treatment: When you are at Serena Spa, 
do not forget to try out the activated charcoal treatment. This 
miraculous natural ingredient traps toxins and chemicals in the 
body and allows them be effectively flushed out of the system, 
thereby leaving your skin looking vibrant and youthful. Activated 
charcoal mixed with yogurt restores the moisture level of your 
body giving you soft and supple skin.

The Red Rice Massage: Introduced for the first time in India, 
this unique massage uses the exfoliating properties of red rice 
paste to allow long-flowing movements on the skin. The natural 
healing properties of rice remove the dead cells from the skin 
and leave it soft and supple. If you are worried of your skin after 
sun bathing, the red rice massage is the perfect choice for you!

The Coconut Milk Massage: Thick and creamy milk 
extracted from sun-ripened, freshly grated coconut forms the 
main ingredient of this massage. Using this paste with gentle 
circular movements on your body will relax your body and 
rejuvenation of your skin. Leaving an absolutely silky-smooth 
skin that is radiant and hydrated! 

For more information: 
www.HoEWellness.com | info@hoein.com

PROMOTION

EscapE,
Unwind, 
REfREsh
Serena Spa by Heaven on Earth Wellness 
at DoubleTree by Hilton, Panaji, Goa, 
combines the traditional wisdom of 
Ayurveda with Western techniques to 
provide a truly unique spa experience

tt bUREAU
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Kamal Gill

W
hy do we remember our life in moments 
and not in years? Because the brain retains 
images related to stimulation, dopamine and 
adrenalin rush as memories. These images 
can circle around humour, adventure, 

surprise and joy, among other emotions.
The fact is that experiences capture imagery and feelings 

that make us feel truly alive. Of course, we are talking about 
positive experiences, although the same holds good for 
negative experiences, with emotions being those of fear, 
anxiety, helplessness and anger.

So, is there a greater emphasis on ‘experiencing life’ today, 
as compared to yesteryear? Not really. It has always been part 
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ExpEriEncEs
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and parcel of life, but we have become increasingly aware of 
unlocking experiences for ourselves. This could be because it 
lends itself more easily to the cultural themes of today, which 
are more collective and inclusive and in-your-face.

Experiences suggest we are exploring new facets, 
pioneering new pathways, creating a larger-than-life canvas, 
making history…or even making a happy splash! And, the more 
experiences being notched up, the merrier. It is one way of 
announcing that you are living life the way you wish to enjoy it. 
It is also a way of showing you have arrived...and so on.

Experiences are sociable. They are easily extended to huge 
audiences through social media platforms like Instagram, 
Facebook, Twitter, LinkedIn and so on. Experiential story-telling 

We invest in experiences because of a deep human craving to know the world in 
all its many avatars. We learn about ourselves in a wholly new way, we grow and 
adapt as we brave the new and the unexplored. Experiential living is the way to be... 
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has no expiry date or shelf life and can be retold 
in different contexts. From this perspective, the 
story goes far beyond the experience lived and 
transforms it into easy tidbits to be passed around 
to further connections.

Thus, its relevance goes beyond the individual’s 
personal memory to being collectively lived and 
consumed and shared by a vast audience.

Bringing home this way of life are the various 
opportunities that exist today by way of exploration. 
From the unveiling of gourmet preparations that 
create delight in a food enthusiast’s world to the 
conjuring act of showcasing a cask of the finest 
liqueurs to connoisseurs to a never-before journey 
to the ice fields of Antarctica to a music festival in 
the deep desert — the ways of relishing life are 
endless.

The more challenging these experiences, the 
more their likelihood of changing our views and 
perspectives and reshaping how we see and feel 
about ourselves and about the world.

ExpEriEncE hElps to shapE our idEntity
Needless to say, there have been studies on the 
subject and a 20-year Cornell study suggests that 
instead of investing in things, one should invest 
in one’s passions and interests to create more 
richness and relevance in our life.

The study points out that not only do 
experiences help us shape our identities but 
also help us to find our true purpose in life. 
There are other factors that make experiences 
more meaningful. The first is that you invest not 
only money, but also your time and resources 
in searching, fine tuning and finalising the 
experience being booked. The next and more 
exciting step is the thrill of anticipation that builds 
up over time… from the moment you plan, to the 
actual experience and then through memories 
that are stored, shared and retold. And we all 
know, memories and storytelling only get better 
with time!

Story telling about one’s experiences also 
helps us bond with others as it reveals a lot about 
our real identities and creates more meaningful 
relationships.  A river-rafting experience where 
everyone tumbled into freezing water creates 
bonds and memories to last a lifetime.  

Imagine how closely bonded college or school 
students are when they experience difficult 
situations together... and how these are retold with 
humour over the years. No wonder, psychologists 

believe that investing in experiences as families, as friends, as individuals…
leads to a greater sense of well-being, optimism and happiness.

MEMoriEs last a lifEtiME
“Be brave. Take risks. Nothing can substitute experience,” says Paulo Coelho. 
When we opt for an experience, certainly we are beyond our comfort zone... 



38 Today’s Traveller • November - December 2019

it’s new, it stretches our known boundaries, and it is valued as 
our only true gauge of living out new identities.

To bungee jumping or go zip lining for the first time in South 
Africa involved a shiver of fear and unlearning old patterns until 
one began to enjoy the rush of reaching the other end. Similarly, 
watching a live Chelsea vs. Liverpool football game in London 
or an India-Pakistan cricket match in a Delhi stadium, echoing 
to the roar of cheering fans, is an indelible memory that is worth 
the money invested in the experience.

Interestingly, sometimes the delight of an experience 
overwrites a parallel loss that might be happening at the same 
time. I recall being in Paris, where my handbag (holding passport, 
money, credit cards, non-refundable flight tickets and other 
valuables) was stolen. On the flip side, the sheer thrill of being 
in Paris (experiencing the sights, the perfect weather, the cafes 
and the nightlife) till a fresh passport was issued – remained an 
unassailable memory of fun in the face of naught!

Ditto for pain? On the face of it, one can be doubtful. But 
more than one person can vouch for the fact that the heat of 
the excitement can overwrite a bad fall during a game, only to 
feel the physical pain later. I, for one, can share an instance of a 
swollen ankle during a walk down the awesome Victoria Falls in 
Zambia, which remained cooperatively numb for a full two days 
till my flight landed in Delhi, when it ballooned to proper king-
size proportions.

On a more pragmatic note, there will be full agreement 
on Albert Einstein’s statement: “The only source of knowledge 
is experience.” Every problem resolved through personal 
experience adds to one’s knowledge of personal endurance and 
capabilities and shapes one’s personality. So, if one knows that 
he/she has overcome an extremely tough or complex situation, 
the self-confidence with which one responds to a similar set of 
events is because of having experienced it before.

Correspondingly, experience of people, situations and 
events make for more informed assessments and responses on 
a personal level and on the world stage.

thE ExpEriEncE EconoMy
Not surprisingly, even economics bear out that the “investing 
in experience” rationale over owning things is in play because  
“a sense of ownership” is neither fostered by economics or by 
fashion. Millennials are familiar with a society where “ownership” 
is unnecessary to claim success.

Bearing this out are institutions like Amazon, Uber and 
AirBnB, amongst several others, where the scale of operations 
is of global proportions, yet the institutions don’t own anything. 
Obviously, Millennials for one, consider ownership as a thing of 
the past.

Lifestyle too supports the decreased desire to own things like 
a permanent house as “working for a livelihood” is interspersed 
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This 
generation 

not only 
highly values 

experiences, 
but it is 

increasingly 
spending time 
and money on 

them
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with periods of Sabbaticals, where “pursuing one’s interests” is 
both acknowledged and accepted as a mode of work ethics. 
Re-enforcing the choice of not owning permanent possessions 
is the fact that Millennials are prone to switching jobs at short 
intervals and relocating to different cities or even countries 
as part of “work experience.” Being able to get up and leave 
without hassles is a mindset that is winning more votes than 
security, permanent residences and stable jobs.

There is also the fact that Millennials are happy to rent clothes, 
loan items, order takeaways and fast food … all leading to the 
development of an economy of joint ownership or facilitation 
over ownership.

A study conducted online within the United States, by Harris 
Poll, on behalf of Eventbrite, reveals, “This generation not only 
highly values experiences, but they are increasingly spending 
time and money on them: from concerts and social events to 
athletic pursuits, cultural experiences and events of all kinds. For 
this group, happiness isn’t as focussed on possessions or career 
status. Living a meaningful, happy life is about creating, sharing 
and capturing memories earned through experiences that span 
the spectrum of life’s opportunities.”

To be able to make a difference is a reflection of the Millennials’ 
desire to contribute and actively engage in projects that follow 
one’s belief systems. Writer Josh Dykstra of Fast Company drives 
home this point when he writes, “Today, a product or service 
is powerful because of how it connects people to something, 
or someone else. It has impact, because we can do something 

worthwhile with it, tell others about it, or have it say something 
about us.”

Thus, to leave the confines of a 9-to-5 job and volunteer 
to help rebuild lives in a war-ravaged country or to quit a high 
paying assignment to follow one’s passion for cooking or music 
or travelling – is a statement of self-confidence and willfulness, 
which is envied by all, precisely because it reflects each 
individual’s yearning for freedom to make bold choices.

This ‘floating’ population is also hardly likely to ‘own’ material 
things and will invest everything in the experience being lived. 
The Harris study suggests that “three in four Millennials (78%) 
would choose to spend money on an experience or event over 
buying something desirable. 

The only
source of 
knowledge 
is experience.
       — Albert Einstein
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Experiences suggest 
we are exploring new 
facets, pioneering 
new pathways, 

creating a larger-
than-life canvas, 
making history... or 
even making a 
happy splash!

Nearly 8 in 10 (77%) Millennials say some of their best 
memories are from an event or live experience they attended 
or participated in, while 69% believe attending live events and 
experiences make them more connected to other people, the 
community, and the world. Nearly 7 in 10 (69%) Millennials 
experience FOMO (Fear of Missing Out).

 In a world where life experiences are broadcasted across 
social media, the fear of missing out drives millennials to show 
up, share and engage.”

Whatever may drive the urge to live life on one’s own terms, 
the greatest feeling one has is to have experienced, to a degree, 
what one aspires to and of course, that rich bank of experiential 
memories from which one can pull out stories, re-live and share 
some of life’s most rewarding moments.
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MaxiMe & Ornella

G
oing to Iceland has been on our wish list for years. 
We were attracted by the otherworldly landscapes, 
the rich cultural output and the Northern Lights. At 
our arrival, the sky was cloudy. Anyway, we were 
happy to finally make a dream come true. So, we 

started a 6-day road trip along the south coast before heading to 

Maxime and Ornella explored the land of fire and ice and watched the Northern 
Lights, braving the extreme weather    

Magical MoMents 
in iceland

ExpEriEntial travEl

the North. Firstly, we went to Skógafoss, one of Iceland’s biggest 
and most beautiful waterfalls. The next stop  was quite unusual. 
In 1973 a U.S. airplane crash landed on the beach. 

From the parking, it’s a long and windy 40-minute walk 
through the sand to the plane. It’s pretty cool and a bit eerie. 
Unfortunately, dark storm clouds had moved in above us; it 
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was pouring with rain and getting dark. The blustery wind 
was extremely strong and noisy at Vik. We spent an entire 
long sleepless night. Icelandic winds can get quite extreme. 
Everybody told us, “You never know with the Icelandic 
weather.” That day, everybody stopped their car on the 
highway to wait them out. We made it to Jökulsárlón — one 
of our favorite spots in Iceland. Here, enormous icebergs 
meets the black sand and gives them a crazy contrast on 
the beach. 

The next day, we started the ride from Reykjavik 
to Akureyri. We stayed and immersed ourselves in the 
Icelandic culture for three weeks, thanks to a lovely family 
who hosted us. We found our paradise here: Waking 
up every morning with a breathtaking view over the 
mountains and watching a herd of Icelandic horses. The 
thing about travelling in Iceland is that it’s good to have 
plans, but it’s even better if you’re flexible, especially if 
seeing the Northern Lights is your priority. The last night 
before taking the flight back home, we had the chance to 
experience this magical moment.

About the author : Maxime, a 26-year-old photographer 
is based in France. Her passion for photography and 
storytelling stems from a profound love for outdoor 
exploration, endlessly trying to experience all that nature 
has to offer. She is travelling with her partner Ornella and 
shares with our readers some moments from the road  and 
how important it is to get outside and enjoy the beautiful 
world we live in. 

YOu never 
knOw 

with the 
icelandic 
weather.



TT Bureau

C
hhath Pooja is an ancient Hindu Vedic festival 
historically native to the Indian subcontinent, but 
more specifically, to the Indian states of Bihar, 
Jharkhand and Uttar Pradesh, and the Madhesh 
region of Nepal. The Pooja is dedicated to the Sun 

God and his sister, Shashti Devi, mother of Kartikeya (Chhathi 
Maiya), in order to thank them for bestowing the bounties of life 
on earth and to request the granting of certain wishes. Chhath 
is one of the most widely celebrated festivals of Bihar. However 
Bengal, being the home to diverse cultural trends and people of 
all sects and castes, is a witness to the Chhath Pooja celebrations 
with great pomp and show.

Chhath Pooja is not associated with any form of idol worship. 
Hindu women pray to the Sun God and Chhati Maiya for the 
well-being of their family and themselves. They take a dip in the 
holy waters of River Ganga and offer various fruits, thekuas, kheer 
and sweets to the Sun God. An interesting fact is that many 
people do not know is that offerings are also made to the Moon 
Goddess on the day of the Pooja. Women sanctify themselves 
by invoking the blessings of Ganga Maiya (Goddess Ganga) by 
taking a bath in the holy waters, once in the evening and once 
in the early morning on the next day. The festival is skipped 
only if there happens to be a death in the family that year. If the 
person stops performing the ritual on any particular year, it stops 
permanently and one cannot resume it. In other communities, 
this is not mandatory. For the photographer, huge crowds and 
moss-filled stairways leading to the river made capturing the 
moments difficult. Here are a few of them: 

Photographer Nilav Bose captures 
various moments from Chhath Pooja 
celebrations     

the  
festival 
of life

photography
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About the photographer: Nilav Bose is an award-
winning filmmaker and a photographer based out 
in Kolkata. His achievements include being the 1st 
runners-up in CANON Photo Marathon, 2019; being 
featured in National Geographic, Sony and BBC 
Earth; being awarded the Best Director title in Bosco 
Showtime Film Festival, and the honourable 1st Special 
Mention in Utkarsh Bangla Photography Competition. 
Besides being published several times in The Telegraph 
and Instagram communities, Bose’s works have earned 
national and international accolades. 
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A
diverse nation is a treasure trove of cultures and 
traditions, which also includes a vast spread of 
diverse cuisine. Whether it is the fiery chillies of 
Northeast India, or the sweet savouries of Bengal, 
whether you want a bite of authentic coastal 

food or love the idea of mountain cuisine, the delicious 
Mahua of tribal areas to the delicious Goan feni – perhaps the 
most defining characteristic of Indian cuisine is its diversity.

kashmiri fare
They say Kashmir’s scenic beauty makes it a heaven on earth 
for travellers; we say it is also ‘Paradise Found’ for food lovers. 
Kashmiris love mutton, so there are close to thirty mutton 
recipes originating from the valley, the most popular being 
Rogan Josh. You also have Gushtaba – lamb meatballs 
in yoghurt curry; Tabak Maaz – lamb ribs with turmeric, 
cinnamon and saffron; Kashmiri Haakh – a traditional Kashmiri 
collard green preparation; for dessert, try Khubani ka Halwa, 
a delightful apricot pudding mixed with dried fruits. The high 
point of the Kashmiri food experience comes in the form of 
Wazwan, a multi-course meal with almost all dishes made of 
chicken and lamb – its preparation is considered an art.

Experience the vibrant world of regional Indian cuisine

tt bUREAU

THE INDIAN FOOD TRAIL

PUNJaBi flavoUrs
The haven of Punjabi cuisine, it’s all about heavy eating and 
living life king size. Punjab is also home to the delicious 
tandoori foods, be it chicken or paneer. In Amritsar, one 
can find the flavours of authentic Punjab, the kasoori methi 
(dried fenugreek leaves) and butter-laden delicacies. When 
in Amritsar, do try the authentic and very famous Butter 
Chicken – chicken in creamy gravy; the ultimate Sarson ka 
Saag and Makki ki Roti – a traditional dish where spinach and 
mustard meet corn bread or roti; Fish Tikka – an oven cooked 
Amritsari delicacy and Amritsari Lassi. Find your way to some 
tasty Amritsari Jalebi to end the food fest on a sweet note.
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awadhi affair
Reminiscent of the Nawab culture, Lucknow is every foodie’s 
delight. What you get in Lucknow in terms of food is better 
known as Awadhi cuisine and you would be at a loss if you 
do not try them all. The very first itemo on your list should be 
the famous and delicious, Galouti Kebab; Lucknowi Biryani – 
the version of Biryani found this side of India comes straight 
out of the kitchens of the Nawabs; Kakori, on the outskirts of 
Lucknow, boasts the famous Kakori Kebabs – these amazing 
kebabs are made of minced mutton, mixed with aromatic 
spices before being grilled, to get the beautiful colour. Try 
Pasandey – mutton cooked till tender, in spices and gravy, 
with cream and almonds. Finish your culinary journey at 
Lucknow with Shahi Tukda – a delicious bread pudding, and 
Malai Ki Gilori, which is an authentic sweet delight.

BeNgali delights
Once the capital of India, Kolkata was a cosmopolitan city 
with Jews, Armenians, Anglo-Indian settlers, paving way 
for some of the most sumptuous foods you can find in the 
country. Start your culinary journey here by heading to 
Tiretta Bazaar early in the morning. Home to the Chinese 
community here, you will be in for a treat, which includes 
Chicken Momos, Pork Momos, Shu Mei, Sausages, Prawn 
wafers, Tai Paos, Fried dough sticks and Chicken Rolls. Move 
on to authentic Bengali dishes later in the day; try the Kosha 
Mangsho – an aromatic Bengali mutton curry; Sorse Ilish – a 
preparation of “ilish,” (the king of fish) with mustard seeds 
and green chillies; the quintessentially Bengali Alu Posto 
– potato with poppy seeds, and while you are at it, try the
various green veggies and roots and shoots, most of which
are prepared with fish head or small fish. Do not miss out on
Kathi Rolls and other street food, and Flury’s, the legendary
Kolkata tea room.

soUtherN savoUries
The southern paradise of India has 
some of the most delicious foods you 
can ask for and it is not just idlis and 
dosas. Here, you should try the local 
style of eating appams with curries, 
especially non vegetarian ones. Then, 
there is the out-of-the-world Malabar 
Biryani; Fish Mappas – a curry cooked 
in coconut milk, which is also eaten 
with appams; Pomfret Moilee or any 
other fish moilee – cooked with curry 
leaves, tomatoes, mustard seeds and 
turmeric; Cheera Thoran – a fried dish 
of fresh vegetables, which is mostly 
eaten as a side dish. Kerala is also 
widely famous for its very spicy beef 
fry, a must try for meat lovers.
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H
ighlighting Monaco as a preferred MICE destination, 
the Monaco Tourism Board partnered with 
OptiMICE Events Pvt Ltd to reach out to corporate 
travel influencers in Bengaluru — one of India’s 
major MICE markets — through an innovative 

Think Tank and a networking evening over cocktails and dinner 
at the luxurious Leela Palace Bangalore. 

The delegation was lead by Charlotte Valli, Sales & Marketing 
Manager, Monaco Government Tourist Office and Rajeev 
Nangia, India Director, Monaco Government Tourist Bureau. 
They worked closely along with a delegation from Monaco that 
included Michaela Gustafsson, Business Development, Monte 
Carlo, and Koji Ito, Director, Leisure Sales, Fairmont Monte 
Carlo to showcase Monaco’s many attractions as a preferred 
destination. The Monaco Tourism Bureau interacted with 
leading MICE corporate heads and travel purchase influencers 
to attract MICE to Monaco from India as a destination of choice 
for Meetings and Incentives. 

The Think Tank was successful in highlighting Monaco’s MICE 
offerings, as well as understanding corporate requirements in 
India for MICE and to create a corporate database for sustained 
relationship in the India market. It enabled the Monaco 
Government Tourist Bureau India to directly interact with a 

Highlights from Monaco Think Tank and a networking evening with corporate 
travel influencers in Bengaluru  

Focus Monaco
event

select group of corporate travel decision makers in Bengaluru. 
With the one-on-one interaction with prequalified frequent 
MICE buyers, the Monaco Tourism Board was able to create 
awareness among corporates on Monaco’s MICE facilities and 
to address relevant concerns or queries.

Rajeev Nangia, Director - India, CEO,   Monaco Government 
Tourist Bureau India said, “We had a good interaction with 
corporate MICE travel influencers in Bengaluru, as we consider 
this region as one of the important MICE markets. We feel that 
the Think Tank Event has served as a major platform for us to 
shine a spotlight on Monaco as a Preferred MICE Destination”.
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Among the influencers who 
attended the Think Tank were 
senior corporate heads from MS 
International, Fidelity National 
Financial, Ocwen Financial, Allstate 
Solutions, DTDC, IBM, First Advantage, 
Danske IT, Randstad India and many 
more.

They debated on various practices 
and the challenges faced while 
planning international movements for 
meetings and incentives. Discussions 
centred around various travel 
practices by corporates from different 
industries, the challenges faced while 
planning their movements, balancing 
between budgets and successful 
event planning, visa-related issues, 
safety and travel logistics. They 
discussed various aspects of travel 
and corporate relationships and how 
the synergies between the two can 
be explored. The corporate travel 
influencers deliberated on doing a 

MICE event at a glamorous destination like Monaco, which offers a series of activities like the 
stunning Oceanographic Museum and 6-m deep Aquarium; Museum of Racing Cars and 
Vintage Cars; Casinos and Annual Formula One Grand Prix; and the Shopping and Nightlife 
attractions.



KARNATAKA STATE HANDICRAFTS DEVELOPMENT CORPORATION LTD.,
(A Government of Karnataka Enterprise)
No.45, Mahatma Gandhi Road, Bangalore 560001.
Ph. : 00-91-80-25582656 / 25582793 • Fax : 00-91-80-25580402
email : md@cauveryhandicrafts.net • Website : www.cauverycrafts.com
On-line sale website : www.cauveryhandicrafts.net

“CAUVERY” Karnataka State Arts & 
Crafts Emporia 
The ultimate destination for true connoisseurs of 
arts and crafts...

Traditional Wonders



F
or those who wish to explore the unexplored, Canada is 
undoubtedly a dream destination. Whether it is a visit to 
the extensive wine-producing regions of the country or 
a trip to the vibrant cities of Toronto, Ottawa, Montréal 
and Québec, Canada offers you the quintessential 

holiday experience. The holy grail of natural wonders, Canada 
offers sublime experiences, which leave an indelible imprint on 
the mind of travellers.

Arjun Gill

Discover the sublime beauty of the Niagara region in winter, when the place 
turns into a stunning wonderland

Winter 
Wonderland
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Arguably one of the most picture-worthy destinations in 
Canada is Niagara Falls — a group of three waterfalls, situated 
between the Canadian province of Ontario and the US state of 
New York. It offers unlimited chances to fall in love with nature. 
You get so much to discover on the pristine stretch of this 
natural wonder that you leave the place asking for more. While it 
is pretty at anytime of the year, it is in winter that the true beauty 
of the place comes to life. Each winter, the place turns into a 

54 Today’s Traveller • November - December 2019

destination



Niagara Helicopter ride
For over 50 years, a fleet of meticulously maintained passenger  
Airbus helicopters has been providing a bird’s eye viewing 
experience of the Falls. These rides are not pre-booked and can 
be enjoyed from 9am till sun set. While these rides are great 
at anytime of the year, during winters, flying over the frozen 
lakes offers a surreal experience. Often voted as one of the best 
experiences in the world, the Niagara helicopter ride offers a safe 
way to enjoy the natural beauty of the region atop the clouds. 

Niagara SkywHeel
If you want to admire the beauty of the place from a cozy 
vantage point, then head over to Clifton Hill where a giant 175-
feet observation wheel awaits you. From the top, you’ll be able 
to view the Horseshoe, American Falls, Niagara River and other 
landmarks. Lasting for about 8-12 minutes, the ride offers dazzling 
view of the icy swathes of Niagara. Also, another must-do activity 
is a visit to Ripley’s Moving Theatre — a state-of-the-art motion 
stimulator that gives you a 4D experience unlike anything else.

Credit: N
iagara H

elicopters
Credit: Canadian Tourism
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frozen landscape, offering visitors a host of winter 
activities and plenty of options to click Instagram-
worthy pictures. Here are a few things you shouldn’t 
miss when you pack your bags for Canada. 

wiNter FeStival oF ligHtS
Explore the fascinating displays of lights at the 
Ontario Power Generation Winter Festival of Lights. 
Each year, thousands gather at the Falls to behold a 
spectacular show of lights and fireworks. An 8-km-
long route traversing Niagara Park, Dufferin Islands 
and surrounding districts are gloriously illuminated, 
giving the place a magical aura. The light displays 
include the iconic Zimmerman Fountain, fifteen 
three-dimensional Canadian Wildlife displays, the 
world’s largest Canadian-American Flag, Noah’s Ark, 
the lights at the top of Niagara’s Skylon Tower, the 
Toronto Power Generating Station Light Show and 
over fifty trees in Dufferin Islands wrapped with lights. 
Additionally, travellers can enjoy majestic firework 
displays, illumination of the Falls and the Niagara Falls 
New Year’s Eve Concert. 

ice wiNe FeStival
Wine lovers should not miss an opportunity to try 
icewine, a rare variety of wine that is produced from 
grapes that are frozen while still on the vine. This 
allows a more concentrated flavour to develop. Only 
a handful of regions in the world have the necessary 
climatic conditions to produce ice wine, and Canada 
is one of them. This winter, celebrate Niagara icewine 
during the yearly Icewine Festival, which takes place 
in the end of January throughout the Niagara Region. 
Snuggle up to your loved ones, as you sip premium 
icewines from Niagara’s exceptional wineries. These 
wines can be paired perfectly with the savoury dishes 
offered by some of Niagara’s most talented chefs.
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Saluting the BeSt

T
he 16th Annual Chef Awards and the 7th Chef 
Summit, organised and hosted by the Indian Culinary 
Forum (ICF), was celebrated as part of International 
Chefs Day on October 21, 2019 at Le Meridien, New 
Delhi. The event was organised under the leadership 

of Anil Bhandari, Chairman, Organising Committee, ICF, assisted 
by Chef Davinder Kumar, President, ICF and its Managing 
Committee. Amitabh Kant, Chief Executive Officer of NITI Aayog, 
was the Chief Guest at the occasion. Celebrity chef Sanjeev 
Kapoor graced the occasion, which was also attended by 
envoys of five countries, a representative of the British Standards 
Institution, eminent members of the industry and over 400 
guests. Speaking on the occasion, Amitabh Kant said, “Chefs 
represent the soft power of India… Indian chefs are the best 
brand ambassadors of the country and will play a pivotal role 

The 16th Annual Chef Awards and the 7th Chef Summit, celebrated as part of 
International Chefs Day, was a grand success with several eminent personalities 
from the Hospitality industry gracing the occasion

EvEnt

in achieving Prime Minister Narendra Modi’s dream of making 
India a 5 trillion economy by 2024.” Chef Sanjeev Kapoor said, “If 
you all work hard responsibly are innovative and creative, you all 
can win the Padma award.” Chef Davinder Kumar said the Chef 
Award was a motivational factor for all aspiring chefs.

One of the major points made at the Summit was that food 
wastage needed to be avoided at all costs by taking steps like 
serving smaller portions and promoting sustainability. Some 
of the big winners of the evening included: Chef Sushil Chugh, 
GM & Executive Chef, Hotel Country Inns & Suites by Radisson 
(Lifetime Achievement Award); Chef Machindra Umakant 
Kasture, The Ashok Hotel (Golden Hat); Chef Sanjay Agrawal & 
Chef Vivek Saggar (Silver Hat); Chef Rekha Sharma (Lady Chef 
of the Year) and Chef Vikas Khanna (Special Jury Awards: 
Excellence in Culinary Art). 

Proud winners of the evening
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Amitabh Kant (extreme left) CEO of NITI Aayog with other guestsAnil Bhandari speaks at the event

Launch of Chef MagazineTarun Thakral, Executive Director, Le Meridien New Delhi, was the Chief Guest

Chef Sanjeev Kapoor with eminent guestsChef Machindra Umakant Kasture, The Ashok Hotel won the Golden Hat

Winner of the Silver Hat, Chef Vivek SaggarRekha Sharma, winner of Lady Chef of the Year
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NishaNt JayaNt

D
ispense with daily work-life stress, awaken your 
inner adrenaline junkie and take off for winter 
sports destinations and indulge in experiences 
and activities that will leave endearing memories 
for life.

India offers numerous winter activities you can enjoy with 
family and friends or even just by yourself. Popular winter 
sports include skiing, trekking, ice-climbing, ice-skating, ice-
hockey and sleighing. States that host such activities include 
Uttarakhand, Himachal Pradesh, Jammu & Kashmir.

UttarakhaNd 
Uttarakhand is synonymous with Experiential Travel. From 
the Himalayan peaks to the Bhabhar and Terai grasslands, 
Uttarakhand has place for everyone in its snow-friendly abode. 
The northern state invites people worldwide throughout the 
year, but in terms of winter adventures, you could build a treasure 

trove of memories even 
if you are not a trained 
skier. 

Skiing: Amateurs could 
attempt the smaller slopes, 
but if you are a freestyle skier, 
you could race down one of the 
best skiing slopes in the world, 
or snow board on Auli’s four snow 
slopes, which are collectively 5.2km 
in length. For added 
convenience, Auli also 
has all the required 
skiing infrastructure, along 
with foot chair lifts and ski lifts. 
Equally memorable are the sunsets, when the 

winter sports

This winter, redefine the way you explore destinations. Be 
an inclusive traveller and a part of the travel experience 
instead of being a spectator

WINTER ESCAPADE
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sky is clear and you can see the mighty peaks of 
Nanda Devi, Man Parvat and Kamat from the top 
of the slopes.

Trekking: Valley of Flowers is a trekker’s paradise 
and the moment you enter the valley you will be 
awestruck by its natural beauty, thanks to more 
than a million species of wild flowers, which are 
fed by the melting ice from the adjoining peaks. 

himachal Pradesh 
Known for its vast landscapes that encompass 
popular hill stations, cultures and traditions, 
Himachal Pradesh is the go-to destination for 
people who are looking to fit in the most exciting 
getaway with the least travel time. 

Ice climbing: In just a few years, Spiti has become 
the holy grail of ice climbing destinations, with 
its frozen waterfalls and ice-capped peaks. This 
small town near Shimla also hosts the annual ice 
climbing festival.

Ice skating: Ice skating is one of the most sought- 
after winter adventure sports in Shimla, which is 
home to the only natural ice skating rink in the 
country. Shimla also hosts the annual ice skating 
festival that includes carnivals, feasts and other 
festivities. These celebrations promise to add that 
extra something to your visit.

JammU & kashmir 
The very name conjures images of mesmerising snow-capped mountains, 
romantic lakes, bright flowers and scenic valleys, which have the Himalayas as 
their backdrop. The beauty of Jammu & Kashmir can be admired throughout 
the year as each season holds something different.

Ice hockey: In Gulmarg, ice skating and ice hockey are some of the most 
popular winter sports amongst locals and tourists alike. Gulmarg translates as 
Meadow of Roses, and the town is located in the Western Himalayas, so you 
can expect some stunning views and some Instagram-worthy sights.

Sleighing: The popular Christmas carol alluding to ‘a one horse open sleigh’ 
comes alive in Gulmarg, with sleighing being the one activity that you cannot 
miss out on. Gulmarg and Sonmarg are two well-known places that you should 
visit if you really want to know what sleighing in snowy Kashmir is all about.

twitter.com/ncsad72



WHAT: CHiCHibu NigHT FesTivAl 
WHeN: DeCember 2 AND 3
WHere: CHiCHibu sHriNe, JApAN
Located near Tokyo, the Chichibu Shrine of Japan 
hosts an annual night party, which gets packed quickly 
and for a good reason. Floats decorated with lanterns, 
exquisite wood carvings and musicians playing drums 
and flutes throng the streets. An incredible show of 
fireworks lights up the night sky, much to the delight 
of the revellers. Pop-up food stands are placed all 
around the small town, beckoning you can indulge in 
some authentic Japanese street food.

WHAT: Al DHAFrA FesTivAl
WHeN: DeCember 9 To 24
WHere: Abu DHAbi
Be a guest of the Crown Prince of Abu Dhabi, who hosts a 
vibrant cultural festival right on the edge of the Empty 
Quarter desert in Dubai. A caravan of camels and hundreds 
of local tribes descend on the picturesque sand dunes and 

WHAT: NeW YeAr’s eve  
CelebrATioNs 
WHeN: DeCember 31
WHere: rio De JANeiro, brAzil
Celebrating the New Year’s Eve can’t get any more 
fabulous than the celebrations in Rio. More than 2.5 
million people gather on the iconic Copacabana Beach 
for what is probably known as the largest beach party 
on the face of the earth. However, the main attractions 
here are the music and the fireworks that light up the 
night sky. There are several dance stages on the beach 
for those who wish to shake a leg, and a plethora of bars 
and restaurants that allow you to get the perfect view 
of the fireworks, while enjoying your favourite absinthe. 
However, do make sure that you come in all-white 
attire, in-sync with the Brazilian New Year’s traditions.

provide a breathtaking view of the dunes. The festival lasts 
for nearly three weeks and includes Saluki dog races, falconry, 
photography competitions and lip-smacking culinary delights. 
Be sure not to miss out on Mazayna — a beauty competition 
for camels
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Located in the heart of the city overlooking the Bosphorus, The Ritz-Carlton, Istanbul features 243 guest rooms 
with its impeccable service and luxurious comfort.

 
More than 2,403 square meters of meeting and conference space including 11 meeting rooms and 1 Ballroom, highlighted 

by a magnificent Bosphorus view, are available for memorable events with superb catering, high-speed internet, 
state-of-the-art audio-visual services and technicians.

 
Guests at “Bleu Lounge” can enjoy full views of the Bosphorus while sampling creative cocktails and Mediterranean 

inspired dishes at our terrace restaurant.
 

The Ritz-Carlton Spa offers 8 treatment rooms, a unique 17-metre indoor pool and authentic Turkish Hammam, spread over 
an area of 1,500 sqm as well as ‘Open Air Spa’ terrace with jacuzzis, a sunbathing terrace, massage rooms and a pool.

 

Experience the stay of a life-time at The Ritz-Carlton, Istanbul
 

Please contact with us for more information and reservation via
+90 212 334 444 or visit ritzcarlton.com/istanbul



Ferry to Lévis
A unique experience in Quebec City is to take a ferry or traversier, 
available every half hour or so, to Lévis — a cute town across 
the St Lawrence River. A round trip costs $5, lasts for about 15 
minutes and allows you to have some of most splendid views 
of Old Québec and the Château. Taking this ferry in winters is a 
thrilling experience, as the ferry breaks through thick sheets of 
ice and becomes an icebreaker.  If time permits, get off at Lévis 
and explore water games at Quai Paquet.

Fairmont Le Château FrontenaC
Stand in front of the Fairmont Le Château Frontenac, famous for being the world’s most 
photographed hotel. Built in 1894 for the Canadian Pacific Railway, the landmark hotel presents 
an impressive sight and makes for a magical appearance. It is indeed one of the most prominent 
landmarks in Quebec City. You can either take the tour of the historic hotel or opt for a stay 
and learn about its fascinating history at length. Seen from miles away, the impressive hotel has 
hosted famous personalities, such as Winston Churchill, Franklin D. Roosevelt, Lord Mountbatten, 
etc. Alfred Hitchcock also shot his movie, Confess, starring Anne Baxter and Montgomery Clift, 
on the sets of this hotel.

oLd QuebeC
Vieux Quebec (Old Quebec) in Quebec City is a UNESCO World 
Heritage Site comprising Haute-Ville (or the Upper Town) and 
Basse-Ville (Lower Town). Famous for the city’s most interesting 
sites, tourist spots and entertainment locations, the historical 
neighbourhood dates back to 1608, when it was chosen as 
the site for the Fort Saint-Louis. Considered as the cradle of 
French Culture in North America, the walled city of Old Quebec 
comes alive during the Christmas celebrations and makes for an 
enjoyable way to experience this historic quarter at leisure. The 
must-visit places in Old Quebec include the Church of Notre-
Dame-des-Victoires, the Theatre Petit Champlain, Place de Paris, 
Parc Ulric-Joseph-Tessier, Saint-Paul Street and the first paved 
road in Quebec, called Saint-Vallier Est Street.

destination
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montmorenCy FaLLs with CabLe Car ride
Located at a short drive from the city lies the 275ft-high and 
150ft-wide Montmorency Falls, which is almost 100 ft higher 
than Niagara Falls. A great sight to behold, the falls are located 
at the Montmorency Falls Park and named in the memory of 
Henri II, duc de Montmorency in 1613. A hub of activity, the 
suspension bridge at the crest of the falls allows access to both 
sides of the park and presents spectacular views to travellers. 
Take a ride on the Funitel aerial tram up to the top of the falls 
and feel the water roaring beneath your feet. As you reach the 
top, stop by Manoir Montmorency to buy some gifts and curios 
and dine at various eateries. There are also a number of treks 
where you can enjoy the fresh air, peace and quiet, and the 
beauty of the park. Take the Panoramic Staircase and take some 
well-deserved breaks during your climb down at strategically 
located sheltered viewpoints.

PLains oF abraham 
Plains of Abraham, or National Battlefield Park, is one of the 
most significant places in Canada. It was on this land, owned 
by a farmer Abraham Martin, that the French and British Army 
fought for the control of Canada in September 1759. That 
battle, which lasted for about 40 minutes, saw the commanders 
of both the armies perish. At the end of the battle, the British 
Army emerged victorious and took over the French colony. 
The fortifications and the Martello towers recall the military 
heritage of the bygone era. However, today, this huge urban 
park serves the purpose for outdoor activities and festivals. Set 
on its grounds, The Musée du Québec houses one of the most 
impressive art collections in Canada.

High on heritage and big on history and culture, Quebec City 
in Canada is a must-visit place for heritage lovers 

63Today’s Traveller • November - December 2019



From books to movies and music, here are our top picks to keep you 
hooked for the month

Movie: Ford v 
Ferrari
This period drama, set in the early 
1960s, portrays the feud between 
Ferrari and Ford, at the legendary 
1966 24 Hours of Le Mans, 34th 
Grand Prix of Endurance. Christian 
Bale portrays the role of driver Ken 
Miles, alongside Matt Damon, who 
plays the role of the American car 
designer Carroll Shelby. Directed by 
James Mangold, the film successfully 
the captures the viewers’ attention 
and doesn’t disappoint, thanks to 
its thrilling plot and the gripping 
storyline. 

Genre(s): Action, biography, 
Drama

Book: The 
innocenTs
This deeply immersive 
novel tells the story of 
orphaned siblings, who live 
in an isolated cove on the 
northern coastline of the 
Newfoundland. 
Award-winning author 
Michael Crummy explores 
the bond between brother 
and sister and the limits of 
human endurance. 

Genre: Fiction

Music: kiwanuka
This is the third full-length release for the indie singer-songwriter, 
Michael Kiwanuka. The album can easily be called one of the best 
of 2019. It features a well-balanced blend of melancholic and happy 
songs, which cater to all moods.

Genre(s): Pop/Rock

GaMe: deaTh 
sTrandinG  
Death Stranding is 
the brainchild of the 
Japanese video game 
designer, Hideo Kojima. 
The game features a 
distant dystopia, and 
you play as Sam, who is 
carrying the stranded 
remnants of the future 
in his hands. With 
excellent visuals and an 
engaging storyline, the 
game will effectively 
keep you hooked for 
hours on end.

Genre(s): Action-
Adventure

Top picks

Pick of the month
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COMING 
SOON...

14TH ANNUAL
TODAY’S TRAVELLER 
AWARDS 

Send your nominations to todaystravellerawards@gmail.com
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